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THE HEARTIEST LAUGH IN THE WORLD 


You can introduce your town to the greatest laughter in the world... and 
get a good deal of publicity for your film at the same time, if you follow 


these suggestions: 


First you have to find a fellow with a real hearty laugh—preferably from a 
neighboring town so that locals won’t know him. Via ads, publicity stories 
and heralds you announce that you’ve found ‘The Man With the Heartiest 
Laugh in the World.’ Stories say that his laugh is infectious and that no 
one can remain gloomy while he’s around. Then you announce your big 
stunt; that he’s going to establish a world’s record for laughing. Then on a 
scheduled day (opening day) he plants himself in your lobby and starts 
laughing. This is kept up all day, with time out only for meals. Gag can be 
continued as long as it maintains interest. When you feel it’s reached cli- 
max announce that stooge has set World’s Laughing Record. 

Make every attempt to get reporters and photogs down daily to record the 
‘history-making event.’ Might even be able to get radio station interested 
enough to broadeast 15 minutes of it daily, with running patter by announ- 


cer and laughs by the record-setter. 


After working gag, you tie-in fellow in your ads, using his picture, with 
copy saying that he got his practice laughing at Joe HK. Brown, ete. You 
should also try to get papers to write human interest stories about him. 


LAUGH RECORD BROADCAST 


For a novel radio 
ie announcement, you 
? ean use laugh rec- 
ord this way: An- 
nouncer asks inter- 
viewee how he liked 
picture and how he 
liked Brown, ete. 
Answer to each 
question is the 
laugh record. Same idea can be adapted 
to your lobby, as illustrated. 


SANTA COMES TO TOWN 


If a fellow goes driving around town 
dressed as Santa Claus, as illustrated, it 
should get the eye of the town in this hot 
weather. Sign on sled says... “‘“Xmas 
comes early this year, because Joe E. 
Brown ’s in town in etc., etc.”’ 


LAUGH RECORD BY PHONE 


Here are two novel ways of using a laugh 
record in theatre. You can have a victrola 
in office, with laugh record ready. When- 
ever phone rings, with people asking for 
time of feature or information about film, 
you snap the record on while giving them 
the info which gives impression of an au- 
dience roaring at film. Same idea can be 
used with personal calls to your mailing 
list. Laugh record as a background will 
help get your plug over. 
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You’ll need a fat, ruddy-faced, jovial 
man and a thin, anemic sad-looking lad 
for this bally. They walk around the 
streets, as shown above, with sandwich 
signs. Fatty’s sign reads, “‘I just saw Joe 
EH. Brown w etc., etc.’’...and the skinny’s 
reads, “‘I didn’t.’’ Be sure to instruct the 
two to keep in character throughout—the 
thin one mournful—fatty laughing. 


CRYING PHOTO FOR LOBBY 


You can probably 
get a laughing 
photo of someone 
(not a movie star) 
around town. If 
you decide to use 
the stunt, blow the 
still up to 40 x 60 
size and display it 
in lobby. By work- 
ing a pipe from the water faucet to the 
back of the blowup directly over the eyes, 
you can arrange display so that laughing 
head is seen crying steadily with real 
tears. Caption reads, “‘I laughed until I 
cried when seeing Joe EK. Brown in etc.”’ 


Man dressed as suggested by our artist 
strolls around the beach ballying your 
show this way: He builds a man out of 
sand to look. like Joe EK. When asked 
about what he’s doing, he isn’t -bashful 
about telling ’em ... and can start spiel- 
ing on Brown and the film during the 
whole sand sculpturing job. When he’s 
through, he can tack a sign on it... 
which’ll get your plug over until one of 
the beach officers tears it down. 


LAUGHING FAT MAN BALLY 


If you can find a 
fellow in town with 
a real hearty laugh, 
here’s how to use 

im for a street 
stunt. Get a big bal- 
loon, blow it up and 
then insert it inside 
his shirt, giving him 
the appearance of a p 
very stout man... as shown in the illus- 
tration. He sits on a park bench or other 
spot where the crowds gather, and starts 
laughing. If it’s loud and funny enough, 
people will notice him. As he laughs, he 
releases the air in the balloon, and to the 
amazement of onlookers, he’ll get thinner 
and thinner, the more he laughs. Finally, 
when the air in the balloon is completely 
gone, he stops laughing, and pulls a large 
piece of rolled paper or cloth out, and lets 
it fall. Onlookers read sign, which says, 
“T lost 50 pounds laughing at Joe E. 
Brown in etc. ete.’’ 


LOBBY MIRROR STUNT 


Couple of mirrors 
are all you’ll need 
to work this lobby 
stunt. Place ’em in 
lobby, so arranged 
with a blowup of 
Brown, that when 
lobby-lookers peek, 
they see five faces 
of Joe KE. Caption 
attached says, ‘“‘Joe Brown 1s 5 times as 
funny as ever wn ete. ete.’’ 


JOE ANSWERS FANS QUIPS 


You can keep the passers guessing and 
laughing if you hide a fellow behind a 
blowup of Joe, out front. Lad should have 
a glib tongue—and sign invites folks to 
ask questions of Joe E. Brown. Voice 
keeps ’em rolling on the curb with hilar- 
ious answers—and if that doesn’t get a 
crowd, then you don’t have to try idea 
again. A broken down M. C. would be 
your best bet for the job. 


EXPLOITATION 


PLUGGIN’ SHOW’S BIG COMEDY TEAM 


Stores Give Co-operation In 


NEW IDEA LUCKY NUMBER CONTEST 


Idea of this stunt is to get couples interested in big new idea lucky number 
contest that you hold on opening night. Merchants distribute coupons 
(shown below) and supply prizes which are awarded winning couples at 
your premiere. Beauty of stunt is that it can be worked with only a few 
co-operating stores and no newspaper tie-up. Here’s the complete set-up: 


STORE CO-OPERATION 
First thing, is to see which local stores will tie up on the stunt. Let those 
interested distribute coupons, and give ’em lobby credit in return for the 
prizes they contribute. 
: HOW TEAMS ENTER 

In order to get a coupon, couple must make purchase at co-operating store. 
For each purchase (amount to be determined by you) they receive one cou- 
pon, which they sign. Coupon is then either deposited at theatre or store, 
whichever you prefer. If store accepts coupons, manager gets ’em down to 
the theatre, where they’re kept until drawing. 


CHOOSING THE WINNERS 


On opening night you get celebrity to draw winning coupons out of box on 
stage. Coupons are considered valid only if couple named on them are pres- 
ent at theatre — thus making sure that the folks’ll all be present for the big 
event. Coupons are drawn until couple signing is found in theatre. Num- 
ber of winning coupons is determined by number of prizes you’ve promoted. 


COUPONS AVAILABLE 


In order to save you a little trouble, 
we’ve made the coupons available as 
illustrated. They measure about 4” 
x 5”, and reverse side is saved for 
names of co-operating stores and the 
prizes they’re offering. Prices are 
$2 per M. If you want prizes and 
stores listed on reverse, add $1 per M 
to regular price. Order directly from: 


BIG PRIZE COUPON 


for the Brown-Blondell team contest 


COUPLE MUST SIGN THIS COUPON TO MAKE IT VALID 


Man’s Name 
Lady’s Name 


To win any of the prizes listed on reverse side, both people 
signing this coupon must be present at the 


[ THEATRE | [ DATE | 


where JOE E. BROWN will appear in “SONS O’ GUNS,” 
the Warner Bros. hit with JOAN BLONDELL, and a big 


cast of stars. 


SEE OTHER SIDE FOR LIST OF PRIZES 


ECONOMY NOVELTY CO. 
225 W. 39th Street New York City 


HAND PEANUTS TO FANS GAG SPOT ANNOUNCEMENT 


Here’s a minute’s worth of plug that you 
might like for radio spot: 


He: (In great anger) Now, for heaven’s 
sake, I don’t want to play bridge! 
T don’t want to put on my dinner 
jacket. I don’t want to meet those 
stuffed shirts! 

She: (Remorseful) I should have known 
better than to accept invitations in- 
volving you. 

He: Don’t you realize it’s ““Sons O’ 
Guns’’ at the Strand tonight? 

She: With Joe E. Brown and Joan Blon- 
dell? 

He: You said tt. 


How about getting to the fans at the ball 


stadium, by having a comedian hand out 
peanuts as they enter? Only two peanuts 
to a person, with little sticker attached, 
reading, ‘‘Have a pair of nuts with the 
compliments of the nuttiest team of them 
all, Joe E. Brown and Joan Blondell, now 
in, etc., etc.’’ Or you could save the money 
of the printing by just having him hand 
the nuts out while your man spiels on 
picture. Possibly you could get a gal to 
stooge for him, letting ’em throw a cou- 
pla gags at the onlookers who gather 
round for the free peanuts. 


She: Well that’s where we’re gowg to- 
might. I’ll call Mrs. Smith and tell 


her I have a headache... “Sons O’ 
Guns’? — Am I happy! 
CONTEST FOR COMIC TEAMS 


For radio or stage, why not an amateur 
contest for comic teams? With Brown 
and Blondell as their models, they can 
pull the songs, gags and (if it’s on stage) 
dances that your comedy team uses in the 
picture. Original material can be used if 
they impersonate Joe and Joan. 


COUPLE GAGS ON CORNERS 


For something a little different in the way 
of a street stunt, you could have a fellow 
and girl tour the town, stopping on busy 
street corners to exchange some snappy 
repartee. After one or two gags, told at 
the top of their lungs so that anyone in 
the neighborhood can’t miss hearing, gal 
asks guy where he got that swell gag, and 
he shoots back—louder than ever—that he 
heard it when he saw the new Joe E. 
Brown picture. He then goes into the cast, 
title and theatre credits. Stunt can be re- 
peated every couple of minutes—on an- 
other corner with another set of pros- 
pective patrons. One of the gags that is 
adaptable: 


HE: You can be pretty annoying tf you 
try hard enough. 


SHE: And you can be pretty annoying 
without trying. 


However, couple can pull any gags they 
want to, if you think they ought to use 
a steady line of patter before plug gets in. 


TWIN TEAM GETS PRIZE 


Another way to get the team angle across 


is by offering to present the parents of | 


the first team of twins born during the 
run of the film with a cash award. Stunt, 
naturally, is in honor of that new screen 
team Joe E. Brown and Joan Blondell. 
Offer can be broadcast via newspapers, in 
lobby and radio. If found, you'll want to 
photograph the babies for possible plant- 
ing in papers. But remember to get your 
tie-in plugs incorporated in the stories 
and captions. 


FUNNY PHOTO CONTEST 


Almost everybody has gag snapshots at 
home that they might enter in a contest 
for funny photos of couples. If you think 
folks out your way will go for it, then set 
up your announcement in lobby, illustrat- 
ing it with comic poses of Brown and 
Blondell. Then, as the photos come in, 
you tack up the best ones on your wall, 
arranging them in a display along with 
the comic B. & B. ones. 


CONTEST ON POP TEAMS 


Editor of local paper might see it your 
way when you buzz this one in his ear. 
Contest calls for readers sending in long- 
est lists of popular teams. An idea of the 
kinds of teams wanted are: cheese and 
crackers; Fred Astaire and Ginger Rog- 
ers; Damon and Pythias ; milk and honey ; 
black and white and others in the same 
vein. Contest stories play up Brown and 
Blondell team as inspiration for stunt. 
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ACTION PHOTO-STRIP OF JOE’S YELL FOR NEWSPAPERS 


Photo-strip below has been prepared for planting in newspapers. It’s a shot-by-shot illustration of 
Joe E. Brown’s famous yell — snapped by a fast-action camera. It illustrates how Joe gives out with 
his famous ‘Yeeeeeooouw’ — from the first movement of the mouth until the Grand Canyon-like 
ending. Humorous captions for each pose teach readers how to duplicate. Just let your editor 
see the photos and ask him to give a few seconds to reading the captions. If he likes it, you can 
get the strip by ordering mat No. 501—50c. 


LEARN THE JOE E. BROWN YELL 


As explained by Joe Brown, star of the hil- 
arious comedy success, “Sons O’ Guns,” fea- 
turing Joan Blondell and many others, now 
WOR en ye Theatre. 


1. In order to do the Joe E, 2. 
Brown yell, you must be pre- 
pared before you begin training, 


Now open your mouth a lit- 
tle wider (not too much because 


3. For the third movement in 4. This position is one of the 
this symphony of sound, the hardest in the series, because 
here we blend the ‘Yeee’ with the 


the crescendo of the yell, giving 


Now you should really reach 6. You’ve already released the 
full force of the mighty yell, 


and now tyou must end it grace- 


to give your time and effort to 
continuous practice — because, 
us a famous voice teacher once 
said, “If you can’t do the Joe 
E. Brown yell well, don’t bother 
doing it at all.” First, open 
your mouth slightly (I start with 
an advantage immediately) and 
let the beginnings of the “Yee- 
eeeooouw’ come right from the 
soles of your feet. 


you’ve got plenty more to go) 
heave your chest out and let the 
yell come out a little more... 
just about letting a listener (as 
if anyone’ll be listening) hear 
the ‘Yeee’ part. In order to get 
the most out of this second 
position, hands should be resting 
on something like a table or 
fence, and your well-resined shoes 
should be planted firmly on the 
floor, 


‘Yeeee’ should be clearly discern- 
able, the mouth should be almost 
oval, and your diaphragm should 
be pumping regularly to get the 
most harmonious sound. Ordin- 
arily, this position will be the 
greatest possible circumference 
you can open your mouth to 
without straining the muscles. 
But after a few trys at the yell, 
you'll hardly know tyour mouth 
is open. 


beginning of the ‘ooooouw.’ To 
do this, the mouth must be open- 
ed very wide to make the blend 
smoother. Look at my mouth 
and then practice this position 
ten times daily in front of your 
mirror, trying to get the same 
curvature of the mouth. But be 
strong. I’ve known too many. 
people who never became ‘Yeeee- 
oooouwers’ =—= because they 
couldn’t stand seeing themselves 
in position No. 4. 


everything you’ve got to that fi- 
nal ‘Ooocouw’ — blaring it forth 
so that even Mrs. Jones, who’s 
80 and slightly deaf and lives a 
half-mile away will turn to her 
Uncle Abner and ask ‘What was 
that?’ The right hand should be 
raised to the chin for this one, 
not only because it looks more 
professional, but also because 
ill help keep your jaw from 
snapping. 


fully and beautifully, with the 
long wail that goes off gradually 
into silence (which is what all 
the neighbors will be waiting for). 
This ending is similar to the sound 
‘of a coyote, wailing away in the 
distance on a cold winter night. 
In order to preserve the tone, 
both hands should be raised 
gracefully to the mouth, as illus- 
trated. Now you’ve completed the 
yell, and if you’ve nothing else 
to do for a few days, practice 
it a few hundred times daily ... 
and see if I care. 


LAD GIVES BROWN YELL 
IN WINDOW OR STREET 


If you can find a fellow who can imitate 
the Brown yell, and that shouldn’t be too 
hard, set him up in a second story win- 
dow, as shown, on a busy street. Every 
couple of minutes he lets go with a loud 
Yeeeouu that can be heard for blocks 
around, and when passers look up at him, 
he pulls down a window shade, on which 
is boldly lettered the cast and title of 
picture. Variation of the stunt can be 
worked with less trouble, by having the 
yell impersonator walk around busy 
streets and then let out with a loud one 
— and quickly unfurl a banner on which 
your plug is printed. An old window 
shade wall do instead of a banner. 
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MACHINE TESTS YELLS 


Brown yell imitators éan test their yells 
in two ways in your lobby. You could 
have a dictaphone set up, with sign in- 
viting ’em to yell right in — whereupon 
usher plays it right back for ’em. Or you 
could construct a small machine with a 
dial attachment. Your electrician will 
know how to build it so that when some- 
one yells into it, dial moves because of 
the vibration. 


TEACH THE YELL TO KIDS 


You can find a lad who can yell like Joe 
E.—probably winner of yell contest. Set 
him in a booth in vicinity of theatre, with 
sign announcing that he’ll teach anyone 
to yell like Brown — and free. Kids step 
up and he lets ’em have it... with all the 
trimmings and a herald on the film. 


YELLING FOR DISTANCE 


Might be a novel idea to have a ‘Yelling 
For Distance’ contest. Idea is for con- 
testants to line up on one side of a base- 
ball stadium . . . with judges on the other 
side, many hundreds of yards away. Lads 
give out with their Brown yells, and if 
judges hear ’em, they’re eligible for the 
prizes. One they hear loudest, is winner. 


YELL ON AMATEUR HOUR 


Think you ean plant a kid on local ama- 
teur hour to give imitation of Brown’s 
yell? When telling announcer what he’s 
going to do — mimic sneaks in plug or 
two for your show. 


CONTEST FOR BEST YELL 


Why not a yell contest? Your lobby or 
stage would be just the place to hold it 
in... kids step up and give out with an 
‘“Yeeeeeoouu’... and the one who does it 
most like Joe — well, he gets the prize. 


RADIO SPOT PLUG 


For a short radio spot announcement, why 
not try something like this? 


Joe EH. Brown impersonator yells a ‘Yee- 
eeooou,’ and announcer follows immedi- 
ately with ‘‘ Did you hear that folks? Bet 
you thought it was Joe E. Brown. Well, 
wt wasn’t — just a good impersonation of 
his yell. But if you'd like to hear the or- 
iginal, why not hop around to the .............. 
Theatre tonight and see him in ‘Sons O’ 
Guns,’ Joe’s latest comedy hit, which also 
features Joan Blondell and many others 
of your laugh favorites.’’ 


Stunt should be repeated a few times 
daily during the run of the film — pref- 
erably after kiddie radio hours. 


Idea is to plant above sketch in paper, asking kids for trick 
treatments — using buttons for eyes and mouth, pieces of 
cloth for hat, tie, ete. Of course you'll have to tell young- 
sters to mount sketch on cardboard. Best entries nab 
ducats. 


Mat No. 205—20c¢ 


INITIALS AND YEAR ONLY CLUE 
IN QUIZ ON PAST BROWN FILMS 


It’ll take a real Brown fan to figure this one out. 
Initials of Joe E.’s pictures are given opposite year 
they were released. You’ll find list below — along 
with answers. 


If you think it’s too 


BROWN QUESTIONS 
FOR YOUNGSTERS 


The twenty-five questions 
below all have to do with per- 
sons, things or places associ- 
ated with the word ‘‘brown.”’ 
If you don’t want to plant it 
on Kiddie Page of paper, 
maybe you’d like it for pro- 
gram contest, giving ducats 
for first 20 correct answers. 


2. Where is Brown University ? 
es (Providence, R. I.) 
3. Who wrote “Tom Brown’s 
Schooldays?” 3... 
PRiGmece meat (Thomas Huges) 
4. Pen name of Charles Farrar 
Browne, humorist?.............. 
Ree ere (4rtemus Ward) 


5. In what State is Browns- 


Nope ees (Texas) 
6. Where is Brown Derby Res- 
taurant? .......... (Hollywood) 


7. Meaning of “a _ brown 


| 50 a a a See 
ott eae (Gloomy meditation) 
8 What is a Brown Betty?.... 
ae (Baked pudding) 
9. What color is sepia?............ 


EXPLOITATION 


Think many kids’ll be able to hit a ball into open mouth 


pared cee (Flower) of Joe E. as shown above? We don’t, but we think they’ll 
12. Which is the Brown Race? _ have fun trying. So if your artist can rig up a canvas sheet, 

crete eteeeteeeeeeseeneeeeeens (Malay) just set it up in an empty lot and let the kids bat away. 
13. What is the brown pe ey Those who succeed win Oakleys, of course. 

TIA: ae Oa RES aS r 
14, What is a Scotch brownie? 


24. 
25. 


ANAGRAM PUZZLE 


who send in correct answers 
which appear in the solution 


. Famous jug-song? 


- Famous American movie 


eee re (Kindly goblin) 


- Who was Henry Kirke 
Brown? 


QUIZ FOR YOUNGSTERS ON 
FACTS ABOUT BROWN’S HISTORY 


- What is ‘Vandyke brown’? . 
ndeasaesneudh ae (A_ pigment) 


Here’s another contest for your Brown fans. Ques- 
tions concern star’s biography, which oughta be 
familiar territory to many of his young followers. 
Think it’s worth a dozen ducats for the winners? 
If so, try spotting it in paper or program. 


comedian?....(Joe E. Brown) 1 
. His newest film? 


here ieee. GET THEM MAKING 
eaves ste oe AHO 


When is it coming to town? 


At. what theatre will it be 
shown? 


5a Fe lar (Little Brown Jug) 


- What are the St. Louis 
Browns?...... (Baseball team) 


- In what State was Joe E. 
Brown born? 


. In what town? 

Was he the seventh child? 
Did he run off at nine? 

. If so why? 


What circus picture did he 
make? 


ANA YS 


Yes, it has been done in 
the past — but you’ve got 
to admit — with a great deal 
of success. Theatre announces 
through newspaper, lobby or 
screen a contest for best child 


7. How many sons has he? 


8. How many daughters? 
Offer tickets to youngsters 9. Did he also adopt a son? 
10. Has he a baseball team? 


ll. What bike picture did he 


tough as ie ee aa STREET BALLYHOO 
Cll a: ew aadaitiona 
hints—1ik e telling ’em FOR YOUNGSTERS 
plots. Among Brown’s character- 
1930: SOTW—HE—TS—MIL izations have been fighter, 
1931: LBMG—BM—ST—GW swimmer, clown, bike rider, 
1932: FSMC—TT—YSAM fireman, baseball player, foot- 
1933: ETG—SOAS ball star, soldier, and sailor. 
All of which suggests contest 
1934: AVHG—CC—SDBR ; race 
: for kids to dress in outfits 
2301 ALB) AMND typical of these roles. Youth’s 
1986: SOG sport and apparel shops 
Sapbeiines might want to tie-in with dis- 


1930: Son of the West 
Hold Everything 
Top Speed 
Maybe It’s Love 


Local Boy Makes Good 
Broad Minded 

Sit Tight 

Going Wild 


Fireman Save My Child 
The Tenderfoot 
You Said a Mouthful 


Elmer the Great 
Son of a Sailor 


1931: 


1932: 


1933: 


1934: A Very Honorable Guy 
Circus Clown 


Six Day Bike Rider 
Alibi Ike 
Bright Lights 


A Midsummer Night’s 
Dream 


1935: 


1936: Sons O’ Guns. 


plays, ads and prizes. Stunt 
can be handled in gala man- 
ner with parade through 
town, contest on stage, and 
award by local celeb. 


A MUTT PARADE 
FOR THE CHILDREN 


The fact that Brown is a 
lover of pets, especially dogs, 
suggests a kid mutt parade. 
Prizes could be offered for 
dogs that are dressed in the 
most amusing way. Banners 
give data about the star and 
the show. 


below. Send out the design 
showing only the word 
BROWN down and across. 
With it include the defini- 
tions: 1. ‘‘Brown’’ across and 
down. 2. Horse-riders’ show. 
3. More peculiar. 4. Useless 
plants. 5. Northern people. 
Another angle is to offer du- 
cats for original word-squares 
— starting ’em off just by 


imitators of Joe E. Brown’s 
famous yell. Stunt has al- 
ways been good for kid and 
parent cooperation. 


BROWN OUTFIT TO 
BROWN ROOTER 


having ‘‘Brown’’ across and aes 
down. 


Boys’ Furnishing Shop 
might go for idea of featur- 
ing an all-brown outfit. Store 
announces ensemble as hav- 
ing been inspired by Joe EH. 
Brown. The approach to the 
stunt may be through a guess- 
ing contest. Sport store may 
put pile of baseballs in win- 
dow and boys register names, 
addresses and their guesses. 
Naturally, you’ll supply du- 
cats as additional prizes. 


make? 
12. Is he your film favorite? 
13. What is his latest picture? 
14. Are you going to see it? 
15. Where will it show? 


Answers: 


1. Ohio. 2. Holgate. 3. Yes. 
4. Yes. 5. To join the circus. 
6. Circus Clown. 7. Two. 8. 
Two. 9. Yes. 10. Yes. 11. Six 
Day Bike Rider. 12. (?). 13. 
Sons O Guns. 14. (?). 15. 
coe eee Theatre). 


KID HOUR TIE-UPS 


Maybe kiddie program over 
local station would go for 
some of the contests on this 


page, altered, of course, to fit 
broadcasts. Or perhaps you’d 
prefer contacting kids by 
spotting announcement be- 
fore and after program. 
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We think the baseball fans will be interested in knowing that the country’s No. 1 
fan is coming to town. Suggested on this page are a number of ideas to spread 
the good news. While most of ’em tie-in your star and this picture, you'll be 


able to adapt the majority for future institutional ballys. 


Plenty Of Chances For 


CO-OPERATING WITH LOCAL LEAGUE 


’Bout time to think of getting set with local league, isn’t it? While you’re jotting 
down your tie-up ideas, see if these’ll help you: : 


WHAT YOU DO FOR THEM: 


You keep town informed by posting schedules, scores and averages in your 
lobby. Lueky number contests in theatre offer ducats to ball games as 
prizes. Might announce important scores from stage during intermish. 


WHAT THEY DO FOR YOU: 


They allow you to broadcast plug over P.A. system at ball field. Refresh- 
ment hawkers wear caps advertising your show, and candy is sold in bags 
containing your imprint. In addition, you’re given permission to distribute 
heralds and tack up your posters ’round the field. And, of course, co-op pro- 


gram gives you a good plug. 


OAKLEYS TO SWAT KINGS 


Many theatre men have found it a swell 
idea to offer ducats or season passes to 
players on local teams for hitting home 
runs. They say that both players and fans 
consider it a generous gesture, and that 
it’s a great good will builder. If you think 
it’ll mean too many ducats to make the 
offer for entire season, why not do it for 
just this picture, calling it a present from 
Joe K., star of your big show? 


FORM KIDS’ BALL LEAGUE 


With a Joe E. Brown Club as the nucleus, 
maybe you can start up a baseball league 
for the youngsters. Newspaper runs 
weekly column, stores offer prizes and 
Park Department provides the field. No 
need telling you that each time your Joe 
HK. Brown team plays, it’s another plug 
for your star. = 


‘Page Hight 


IMPRINTED PAPER DRINKING CUPS 


While you’re at the ball field, see if you can’t get 
together with concession managers on using paper 
cups illustrated at left. Prices, including imprint, 
are: $3 per M; 3M — $2.75 per M; 5M — $2.50 per 
M. Order directly from: 


ECONOMY NOVELTY COMPANY 
225 WEST 39th STREET 


NEW YORK CITY 


BASEBALL TROPHY DISPLAY 


Brown is said to possess the finest collec- 


tion of baseball trophies in existence — 
which suggests window or lobby display 
of whatever trophies you can dig up. Or 
maybe you’d prefer running a contest for 
the best collection in town. 


COMIC STOOGE ON FIELD | 


Many teams boast of stooges who come | 


out on the field in exaggerated costumes 
and do a bit of clowning for the fans. 
This suggests similar means of ballying 
your show. Comic gets out on field and 
does tricks for the folks, being sure to 
plug show with his chatter and signs that 
he wears. Might be a good idea to make 
him up to look like Joe E., letting him 
startle the fans with the famous Brown 
yell. Stunt probably won’t break the big 
league, but it oughta stand a fair chance 
on your smaller field. 


PLANT FOR SPORTS PAGE 


Brown is one of the sporting world’s pet 
baseball fans — and a darn good player, 
too. All of which leads us to believe that 
you stand a chance of planting still and 
story below on sports page of local paper. 
Still, by the way, is No. EG Pub. Al — 
10e from Campaign Plan Editor. 


A STAR AMONG STARS: Joe E. Brown, screen 
star of the Warner Bros. picture ‘Sons O’ Guns’’ 
coming to the .............0.0. Theatre next ......... "ie... 
posed with several stars of the baseball diamond 
during the past training season. Showing, from 
left to right, are: ‘‘Babe’’ Herman, of the Cincin- 
nati Reds; Erne Orsatti, formerly of the St. Louis 
Cardinals; Bill Brubaker, Pittsburgh Pirates; Joe 
E. Brown; Wally Berger, of the Boston Bees; and 
Larry French, of the Chicago Cubs. 


JOE E. BROWN IS NATION’S 
PUBLIC BASEBALL FAN No. 1 


Organized baseball, which has become one of 
the nation’s big industries, thrives upon the dyed 
in the wool fans who support the home team, in 
good season or bad, and who take their baseball 
very seriously. 

There are, in every community, a few fans who 
know eyery record of every player, and whose 
cheers of joy and Bronx yells are as much a part 
of the game as the umpire’s uplifted arm. 

But never in the history of baseball, declare 
veteran sports reporters, has there been a fan like 
Joe E. Brown, star of the Warner Bros. filmusical 
**Sons O’ Guns’’ which opens at the ................0..... 
‘FiGAtle GH oo occ:.5....:ccaum 

Joe E. left the circus, where he was a star acro- 
bat, to become a professional baseball player. He 
got a try-out with St. Paul and was bought by 
the N. Y. Yankees. He didn’t burn up the league, 
but he got bitten by the baseball bug and has never 
recovered. 

Today he owns the biggest collection of auto- 
graphed baseball trophies in existence, including 
the entire uniform worn by Dizzy Dean last year. 
He has the bats which won world series games, 
baseballs which struck out the third batter in the 
final game of a pennant race, shoes which carried 
a runner around the four bags and whatnot. 

He never misses a world series under any cir- 
cumstances and never misses any kind of a game 
when he ean attend, even if it’s just a game 
played by kids on a corner lot. The famous 
*‘Brown yell,’’ familiar to every picture fan, is 
heard at the games, only twice as loud and twice 
as long. He finances amateur and semi professional 
teams, and is said to be negotiating for the pur- 
chase of a major league team. 


‘BALL GAME’ IN LOBBY 


If you can get hold of one of those base- 
ball bagatelle games, give each of your 
patrons a free try at it. Of course, you 
keep track of the high scorers, offering 


ducats for the week’s best scores. 


EXPLOITATION 


THREE DAYS OF GUESSING BROWNS 


Folks have always gagged about anyone who had a color for a last name — and 
Joe Brown was one of the gagged-about. So he sat himself down and compiled a 
list of famous people by the name of Brown . . . to whom he now points when- 
ever anyone gets in the gagging mood. We took his selections and incorporated 
them in a contest. Idea is for readers to identify names from short description. 
Three illustrations are available in one mat. Order mat No. 225—20c. 


(First Day Contest) 


Name Brown Leaders And 
See ‘Joe LE.’ At Strand Free 


(1) In what film hit did Joe E. Brown appear as shown above? 

(2) What Brown was not only a mob victim and the most noted 
of American martyrs, but was the subject of a_ victorious 
army’s marching song? 

(3) After what famous merchant philanthropist was Brown Uni- 
versity named? 

(4) A “Brown” was the producer of one of 1936’s most notable 
motion pictures, “Captain Blood.’ Who was he and for what 
film company does he work? 

(5) What Brown is listed among the most prolific of today’s song 
writers? 

(6) What film comedian was a circus star at the age of 9, a pro- 
fessional baseball player, a burlesque actor and a Broadway 
musical comedy star before going to Hollywood? 


If your name is Brown, or White, or Black, or any other 
‘‘eolor’’ name you’ll know without being told why Joe E. 
Brown, one of the most noted of film stars, started out to find 
his namesakes who had distinguished themselves in the world. 

Even Joe E. Brown, the wide mouthed comic whose latest 
picture ‘‘Sons O’ Guns’’ opens at the ................ Theatre on 


(2nd Day Publicity) 
These Browns Are 
Worth Prizes To 


Contest Winners 


Members of the Brown family 
lead in all fields of activity, ac- 
cording to Joe HE. Brown, the 
wide mouthed comedian who is 
coming to the .............. Theatre on 
ee » in the Warner Bros. 
song and laugh show “Sons. 0’ 
Guns.” 

Of course you have never 
given the matter much thought, 
but you should, because if you 
are among the 28 ............ (news- 
paper) readers who can name 
these “Brown leaders of the 
world,” you’ll win two tickets to 
the aks Theatre to see Joe 
E. in his laughin’est film. 

Six questions about the Browns 
are printed beneath a picture 
showing Joe E. in one of his big 
hits. Can you answer them? Six 
other questions were published 
yesterday. Six more will appear 
tomorrow. Then it’s up to you 
Contest Fans. Rush your answers 
to the Joe E. Brown Contest Edi- 
LopsO fet NO seiiiecs.cindis (newspaper ) 
ROL OT 225 oct i sstdiciee The 25 fans 
submitting the most accurate re- 
plies will be the winners. 

You'll find the answers to all 
the questions in standard books 


(Last Day Contest) 


Last Chance To Win Free 
Tickets To Joe Brown Film 


In what motion picture did Joe E. Brown appear as shown 
above? In the film he contracted to die and failed to keep 


What young film actor by the name of Brown played with 
Which Brown, listed among the leading artists in the coun- 
try, illustrated the novels of Clarence Buddington Kelland? 
A noted magazine writer, who also writes novels, dramas and 
motion picture scenarios, is a member of the “Brown” clan. 


What Brown, using the pen name of Artemus Ward, wrote 


of reference. It’s your job to (1) 
know where to look. Of course, 
to give you an additional hint, his agreement, which was not dishonorable. 
you would ordinarily have to go (2) 
to the encyclopedia to discover Guy Kibbee in “Mary Jane’s Pa’? 
that the first famous American (3) 
sculptor was named Henry Kirke 
Brown. Now you’ve had a start. (4) 
The rest should be easy for in 
most cases the answers are indi- Who is he? 
cated in the questions themselves. (5) 
Here’s your last chance, Movie the jokes that made Lincoln laugh. 
Fans, to win two tickets to see (6) What United States Senator is named “Brown.” 


(Second Day Contest) 


Can You Name This Role? 


your favorite comedian, Joe E. 
Brown, in his latest and funniest 
film hit, “Sons O’ Guns” as guests 


of the ex (newspaper). 
All you need do is answer the 
18 questions — the last six ap- 


pear today — about notables by 
the name of “Brown,” and if you 
are among the first 25 to send 
the most accurate replies to the 
Joe E. Brown Contest Editor of 


SS ae eee , was surprised at the results. He found the name 


of “Brown” high in the ranks of 
almost every field of endeavor. 

It’s a good game and the ....... 
er (newspaper) now offers it 
as a contest. 

So here it starts, and for three 
days six questions about note- 
worthy members of the “Brown” 
family will be published daily. 
Contest fans will be able to 
name most of them immediately. 
For others they may have to 
turn to reference books. But in 
every case, the Contest Editor 
has so worded the questions that 
there should be little difficulty 
in getting the correct answers. 

Of course, only a few of the 
notable Browns have been men- 
tioned. It doesn’t make any dif- 
ference whether the name is spel- 
led with a final “e.” In one case, 
you are told that “Brown” is just 
a part of the name. 

The only rule to this contest is 
to send the answers to all 18 
questions to the Joe E. Brown 
Contest Editor of the...-) ci... 
(newspaper) before .............:cccee 
(date) after which no replies 
will be considered. 

yi Ss Been (newspaper) 
readers submitting the most ac- 
curate lists will each receive two 
tickets to the ................ Theatre 
to see Joe E. Brown, Joan Blon- 
dell and a host of fun makers in 


Warner Bros.’ 
“Sons O’ Guns.” 

There are no “trick” or “catch” 
questions in this contest. The 
Contest Editor goes so far as to 
give you specific hints in the 
questions themselves. All answers 
can be found in standard refer- 
ence books. 


ANSWERS 


First Day 


(1) Bright Lights. (2) John 
Brown. (3) Nicholas Brown. 
(4) Harry Joe Brown of War- 
ner Bros. (5) Lew Brown. 
(6) Joe E. Brown. 


Second Day 


(1) Alibi Ike. (2) Henry 
(3) Hablot 
(4) Eddy 
Brown. (5) Robert Brown- 
ing. (6) Three Finger Brown. 


Third Day 


(1) A Very Honorable Guy. 
(2) Tom Brown. (3) Arthur 
William Brown. (4) Porter 
Emerson Browne. (5) Charles 
F. Browne. (6) Fred H. 


Brown of Massachusetts. 


new filmusical, 


Kirke Brown. 
Knight Brown. 


In what film hit did Joe E. Brown appear as shown above 


Who was the first world famous American sculptor, partic- 
ularly noted for his equestrian statues of notable figures. 
> acquired undying fame 
What world famous violinist, who made his first concert ap- 


Which of the world’s great poets had a “‘brown” in his name? 


(1) 
and make the world laugh with his bizarre excuses? 
(2) 
(3) What Brown, using the name “Phiz, 
as the illustrator of Charles Dickens’ novels? 
(4) 
pearance at the age of six, is named “Brown.” 
(5) 
(6) 


What pitcher, formerly on the Chicago Cubs, got his nickname 
because of a physical defect? 


thesss ae (newspaper) before 
eae ee (date) yowll win two 
tickets tothe <....:..:..5.0... Theatre 


where Joe E. is coming on .......... 
with Joan Blondell and a whole 
host of leading fun makers. 

You should have very little 
trouble answering today’s six 
questions. Certainly there will be 
no difficulty in identifying the 
films in which the star has ap- 
peared. The name of the first one 
to appear at the beginning of the 
contest was shown in bright 
lights on most of the nation’s 
theatres. Everyone should know 
the second and the Contest Edi- 
tor has practically told you the 
name of ‘the third. 

Of course getting the correct 
answers to some of the questions 
requires a little thought, and per- 
haps looking in a book or two. 
If you are a member of the 
Brown group — or the Blacks, 
or Whites or any other color 
named clan — you'll be surprised 


at what you find out when you 


begin playing this new Hollywood 
game. 

Now get busy, for time is also 
a factor in this contest. There 
were three groups of six ques- 
tions each. Answer them and 
send in your replies. If you win, 
you'll have one of the most amus- 
ing evenings in your entire ex- 
perience as a Motion Picture fan. 
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This page has been designed for the busy smaller theatre manager. Ideas cover 
every campaign angle with special emphasis placed on small cash _ out-lay. 


NEWSPAPER PUBLICITY 


THE TRAILER 
The Vitaphone trailer on this film is fast 
and funny ... the best possible house ad- 
vertising medium. Be sure to start screen- 
ing it well in advance of your showing. 


LOBBY EXPLOITATION 

You ean probably borrow a victrola, if 
you haven’t one already, and the same 
goes for a laugh record. Play it so that 
front passers-by and lobby-lookers hear 
it coming from inside of theatre, giving 
’em an idea of how hilarious the audi- 
ence gets. You can also use laugh record 
stunt, as described on page 4, by play- 
ing it as a background for all phone ealls 
— letting people on other end of line think 
it’s your audience. 


POSTER CUT-OUTS 
Cut-outs below are taken right from the 
posters. They can be used for the mar- 
quee, front or lobby. 


24-SHEET 


1-SHEET 3-SHEET 


6-SHEET 


Page Ten 


In the publicity section of this book, 
you'll find stories specially written for 
your theatres. Look ’em over, pick the 
ones your local daily or weekly would 
probably use, and send ’em in. Many of 
the shorts have been written with an eye 
for use in programs. Be sure to note the 
lead-off story, opening day story and re- 
view on page 24. If you find that there’s 
no outlet for the publicity stories in your 
situation, why not mount some of ’em on 
bulletin board in lobby. Cost for this 
stunt — not a cent. 


| 3-DAY CONTEST 


If newspaper co-operation is impossible, 
the 3-day contest on page 9 of this book 
can be adapted very easily for a lobby 
contest. You clip the illustrations and 
contest stories and mount them daily on 
a board in lobby. Sign tells patrons all 
about contest and offers 10 pair of ducats 
to the winning answer. Best part of con- 
test is that contestants have to come to 
lobby for three days in order to qualify. 
They write their answers on paper which 
is provided — and then drop ’em in bal- 
lot box. All you need is a board, a sign 
and some paste. Actual cost — 10 pair of 
dueats. Fair enough ? 


TIE-UP SUGGESTIONS 


DEPARTMENT STORES 


On page 13 of this book, you'll find a 
series of tie-up ads illustrated. Why not 
try contacting a few store managers on 
the possibility of their giving you a co- 
operative ad or window display. Just 
order one of each still — and then show 
manager how they’d look in an ad (this, 
by letting him peek at the page in the 
pressbook). In the event that store 
doesn’t advertise in newspapers — sug- 
gest that they use still or two for window 
displays ... adding sign plugging film. 
Cost on this one? A dime a still. 


BOOK STORES 


John O’Hara, famous novelist, wrote a 
feature story on Joe EK. Brown, illus- 
trated on page 21. Why not suggest that 
a book shop feature his books during 
week of film, and post the page from the 
pressbook on their window . . . or incor- 
porate it as part of their display. 


BASEBALL BALLYS 


If there’s any interest in baseball in your 
town, page 8 will give you many inex- 
pensive stunts on this angle. You'll find 
em especially suited for sand- lot, school 
and semi-pro teams. 


NEWSPAPER ADVERTISING 


1-eol ad and slug reproduced here were 
prepared especially for your campaign. 
While they’re small space takers, all of 
the show’s highlights are featured with 
plenty of room left over for theatre and 
playdate copy. 


Blow the Bugles!— Beat the Drums! 


ei 
is coming in 


SONS. O'GUNS 


From That Famous 
Musical Stage Hit, with 


BLONDELL 


PA BEVERLY ROBERTS 
> ERIC-BLORE 
WINIFRED SHAW 
CRAIG REYNOLDS 
JOSEPH KING 
ROBT. BARRAT 


Songs by Werren& Dubin 


27. Lines . Mat. No. 116.—.10c 


It’s ove FUN 


AN{ “BRIGHT LIGHTS”! 


\ 
BROWN 
SONS 0’ GUNS 
10 AN BL QHIELL 


Mat No. 115 — 10e 


STREET BALLY 


For a street bally, all you have to do is 
pick up the suggestion on page 4. Get 
a stout usher and a very thin one. Paint 
two sandwich signs for them, the fatty’s 
saying he saw film and the skinny’s say- 
ing that he didn’t. Fatty laughs and skin- 
ny frowns. Simple? And it’ll just cost 
the time off you give the ushers and the 
price of paper and paint. 


EXPLOITATION 


SPECIAL “BROWN” DINNER | 


Here’s an item that might go over on 
Woman’s Page or in restaurant. Idea is 
that you have an all-brown meal made up 
of foods of that color. Sample menu is 
shown below: 


; BROWN WEEK BROWN BANQUET 
| 
| 


‘Everything in Town Is Brown” 


Mlenu 


Lentil Soup 
Roast Beef and Brown Gravy 
Boston Brown Bread 
Baked Beans 
Hashed Brown Potatoes 
Gingerbread Brown Betty 
Chocolate Eclairs 


Candied Ginger Peanut Brittle 


i 
i 


Brownies 


Coffee 


Cocoa 


See Joe E. Brown in “Sons O’ Guns” 


ee ee 2S Theatre 


DIALECTICIAN CONTEST 


In film, Joe amazes filmgoers by running 
the gamut of dialects, doing a routine that 
includes American, high-society English, 
French and German... and he does ’em 
all well. This suggests contest for ama- 
teur dialecticians, to be held on stage, in 
lobby or over cooperating radio station. 
Contestants are allowed to do four or five 
dialects, and we haven’t met a person yet 
who isn’t eligible to enter, since just about 
anyone can get off a ‘Begorra’ and a 
‘Brecht Moonlecht Necht.’ Winners are 
awarded with job on radio or night club 
... or even with a week’s engagement at 
theatre. Ducats to runners-up. 


This is a reproduction of the fan ad 
that will reach 12,000,000 movie- 
goers in the June issues of the follow- 
ing 11 national magazines: Modern 
Screen, Screenland, Motion Picture, 
Screen Romance, Movie Mirror, Photo- 
play, Silver Screen, Movie Classic, 
Screen Play, Screen Book and Holly- 
wood Magazine. 


You'll probably be glad to know that 
the fan ad is available as a 2-color 40° 
x 60” blowup. It’s just the thing for 
your front, lounge or lobby — or, if 
you get the chance, you can use it in 


empty store window or in store tie-up. 
Price is 50c.... 


AT YOUR EXCHANGE 


FREE DRAMATIZATION 
OF BROWN’S LIFE 


Brown’s life is filled with so many 
exciting incidents that we thought it 
presented an ideal opportunity for an 
unusual radio dramatization. And just 
to make sure that we got the most out 
of it, one of the country’s foremost 
radio script writers was assigned to 
the job. The result makes for a 
smooth, interesting twelve minutes 
with the rest of the quarter hour re- 
served for your star, title and theatre 
plugs. Request sent to the Campaign 
Plan Editor, 321 West 44th Street, 
New York City, will bring you a mi- 
meographed copy for each member 
of the cast. 


BALLY BALLOON HAS 
DOUBLE SET OF FACES 


Gag used on this balloon places it above 
the usual novelty class. One of the faces 
is that of a man 
smiling ’cause he 
saw the show; when 
_ turned upside down 
— face is that of a 
glum fellow who 
didn’t. Balloons are 
specially suited for 
di6 tri bartion 
to youngsters at 
special matinee or 
may be used with 
other kid stunts you 
have in mind. If 
you hear of any parties being thrown 
around town, offer ’em to hosts or hos- 
tesses for decorations. Floating around, 
blown up with gas, they should prove a 
colorful addition to your lobby. Price, in- 
cluding theatre imprint on back, is $7.80 
per M, F.O.B. Willard, Ohio. Terms: 
2%, 10 days, net 30. 


Order directly from: 


PIONEER RUBBER CO. 
WILLARD OHIO 


WINDOW THEME IN BROWN 


Manager of local department store might 
go for window display in the brown mo- 
tif. Complete ensembles from head to 
foot are shown in this color, with stills 
from the picture prominently displayed. 


STORY BY BEAUTY EDITOR 


The three leading femmes in film are 
three distinct types of beauty. Joan Blon- 
dell is a blonde, Beverly Roberts has chest- 
nut-colored hair and Wini Shaw is a 
decided brunette. Contact beauty editor 
of local paper about writing a feature on 
these three. She’ll tell about the coiffures 
that are correct for each type; the proper 
make-up women of these classes should 
use; and the colors that each should wear 
in their clothes. Also suggest that she use 
photos of each to illustrate her points. 
Another angle would be to suggest that 
beauty shop use same idea in ads and 
window displays. 


a 
= 


A VARIETY OF ENTERTAINMENT 
PRESENTED BY VITAPHONE 


“’?M A BIG SHOT NOW” (Merry Mel- 
odies Series). The B-Men take over the 
bank robbers in Birdville. A humorous 
Technicolor short with music. 


(7 minutes—No. 1405) 


““VITAPHONE HIPPODROME” (Big Time 
Vaudeville Series). A variety reel with 
Molly Picon, dramatist of song, the Michon 
Brothers, Johnny Lee & the Three Lees 


and Kluting’s Entertainers. 
(11 minutes—No. 1610) 


DAVE APOLLON & ORCHESTRA in 
“MEET THE KERNEL” (Melody Masters 
Series). Apollon and his boys play spright- 
ly string music in a short built around a 


funny amateur show. 
(10 minutes—No. 1510) 


“THE BLOW-OUT”’ (Looney Tunes Se- 
ries). Porky tries to earn some extra pen- 
nies to satisfy his desire for ice cream and 


accidently captures a maniac. 
(7 minutes—No. 1706) 


“1’M MUCH OBLIGED” (Broadway Brevi- 
ties Series). A smartly produced musicom- 
edy with Vera Van, stage and radio star, 


and George Hobbs. 


(21 minutes—No. 1406) 
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EXPLOITATION 


3 NATIONAL TIE-UPS PLUG SHOW 
Millions Will See Brown In Grape-Nuts Flakes Ad Smash 


Ten national magazines and 96 newspapers will carry the 
three half-page ads reproduced at left. Which means that 
millions of readers all over the country will know about your 
star and show. Most of the papers and magazines will carry 
ads in full color in comic section where they’re bound to catch _ 


the eyes of the youngsters. 


Local dealers can help you out on this tie-up by rigging up displays 
for their windows. Ideal set-up would be to enlarge Grape-Nuts 
Flakes ads (which will be found in magazines and newspapers 
listed) and plant ’em in windows, surrounded by stills and copy 


about your film and playdate. 


HERE’S WHERE THE ADS WILL APPEAR: 


MAGAZINES NEWSPAPER COLOR COMICS 
Household Boston Advertiser Detroit Times New York News 
Holland’s Albany Times Union Chicago Herald Examiner Buffalo Times 


Pittsburgh Press 


Country Gentleman New York American Milwaukee Sentinel A 
3 Washington Star 
Country Home Rochester American Omaha Bee News Riltiniaed Sian 
Capper’s Farmer Syracuse American San Antonio Light Philadelphia Inquirer 
Progressive Farmer Pittsburgh Sun Telegraph Seattle Post Intelligencer Detroit News 
Washington Herald San Francisco Examiner Cleveland Plain Dealer 


Southern Agriculturist 


S ful F Z Baltimore American Los Angeles Examiner Chicago Tribune 

eee ee Atlanta American Boston Globe St. Louis Globe Democrat 
Farmer Stockman 
Farm & Ranch PLUS SIXTY-EIGHT OTHER KEY PAPERS THROUGHOUT THE UNITED STATES 


Sunkist Ads Feature Star - Lektrolite’s Plug 


You’ve probably noticed the swell breaks 


At left is a reproduction of Warner Bros.’ stars have been getting in 
a full-color, full-page ad the Lektrolite Company’s national maga- 
that millions of readers zine advertising ... And in addition they’ ve 
will see in the July issue made available special co-op displays and 


counter cards. See local dealer as soon as 
possible for direct theatre tie-ups. 


of Ladies’ Home Journal, 
on the stands June 10th. 
Streamer illustrated below 
will appear in the windows 


of 65,000 better grocers 
at the time you play film. 


The Platinum Products Company, manufactur- 
ers of Lektrolite, Glolite and Vestalite lighters, 
have supplemented their national campaign 
There’s plenty that can be done locally on this tie-up, if you’ll go with ideas you can work locally. So they’ve 
made available these 8” x 10” stills of Joan 
Blondell and Beverly Roberts using the lighter. 
you can clip ad out of mag and have it blown up. In this form, it’s The stills are FREE in limited quantities, so 
you’d better get set with local dealers before 
the supply runs out. For stills, and further 


over to big grocer and discuss co-op possibilities with him. First, 


just the thing for grocer to tack on the sides of his delivery wagons. 


Or maybe he’d rather use it for the center piece of a window dis- information concerning this tie-up, write: 
play. In any case, be sure to remind him to paste the streamer on PLATINUM PRODUCTS COMPANY, Inc. 
his window during run of film. 521 FIFTH AVENUE NEW YORK CITY 
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EXPLOITATION 


SAMPLE ADS FOR DEALER TIE-UPS 


Below we’ve set up a number of co-op ads that we thought might interest local 
merchants. Of course, stills can also be used for window tie-ups, but there’s always 
the chance that store manager will prefer using ’em in newspaper. If so, order : 


stills by number direct from Campaign Plan Editor, 321 West 44th St., N. Y. C. 


= 


eee ay ae THE PET SHOP >>>; 


Oe my eet ter et et ey ey ey ter et ey Pee 


JOAN BLONDELL, appearing 
with Joe E. Brown in “Sons O’ 
Guns,” the Warner Bros. hit 
now at the Strand. 


THE JOAN BLONDELL COIFFURE 
—THE PERFECT SUMMER HAIRDRESS 


JOAN BLONDELL’S 
FAVORITE PETS 


Movieland, busy as it is, 
still has time for its pets, 
as this picture of Joan 
Blondell shows. So why 
not fill that vacant space 
in your home by adopt- 
ing a new member into 
your family? A visit to 
our shop will surely con- 


Originally created for Joan Blondell, this smart sum- 
mer hairdress has found favor wherever style and 
sophistication are the vogue. Why not let us show 
you how becoming your hair will be when arranged 
this way? And, by the by, be sure to see Joan 
Blondell in ‘‘Sons O’ Guns,’’ Joe E. Brown’s latest 
hit, now at the Strand Theatre. 


JOAN BLONDELL’S 
per NN DS 


prove that beautiful 
nails enhance any 
woman’s beauty. be 
sure to see her in 
joe e. brown’s latest | 
hit, “sons o° guns,” | 

| 


FREDERIC’S 


1821 STATE STREET 


now at the strand vince you. 
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theatre. 
BL 1183; BL 1184; BL 1153 BRE 
ANN’S BEAUTY BAR : THE PET SHO 
10th & MAIN STREET BL 771 
BL 1131 


CHANGING TO SUMMER PERFUMES? 


Asks JOAN BLONDELL 


BEVERLY Roperrs, 
appearing in Joe Tl. 
Brown’s latest hit, 
“Sons O' Guns,” 
now at the Strand 


WIN] SHAW WEARING AN 


Theatre. 


JEWELS 
Kit For A Movie Queen 


If you drop into 
our store, you'll 
agree with this 
statement. For 
movie queen or 
not, you’ll thrill to 
the beauty of our 
collection. 


MARK and MARK 
BR 4 


JOAN BLONDELL, 
appearing with Joe E. 
Brown in the Warner 
BOS. Hit “Sto wel .O* 
Guns.” now at the 
Strand. 


@ “A woman cannot be too careful in 
choosing the proper perfume for the sum- 
mer,’ says lovely Joan Blondell . . . and we 


think you'll agree. 


Therefore we advise you 


to play safe by buying your perfume and 


cosmetics from us. 


PIERRE’S PERFUME SHOP sia sree 


BL Pub A730 


INITIALED BROOCH 


This lovely Warner 
Bros. star, appearing 
in Joe E. Brown’s 
“Sons O’ Guns,’’ now 
at the Strand Theatre, 
has discovered the 
charming simplicity of 
the new initialed 
brooch. Drop into our 
store and ‘discover’ 
one for yourself. 


NORRIS NOVELTY SHOP 
WS 99 
Page Thirteen 


ADVERTISING 


He sings! He 
dances! He’s 
a passion- 
ate Apache! ¥ 


BLOW THE BUGLES! 
BEAT THE DRUMS! 
JOE IS COMING IN 


From that famous Broadway Sigditedciicsaa atthe 
1 n I 


by WARREN & DUBIN 


musical hit, with even bigger : : 
and better songs and laughs including “A Buck And 
than “Bright Lights’ and by far A Quarter A Day” and 


the greatest cast he’s ever had! Pat On_ Union 


JOAN 


BEVERLY ROBERTS ERIC BLORE> WINI SHAW * JOSEPH KING 
ROBERT BARRAT | CRAIG REYNOLDS °¢ OTHERS 


Directed by 


LLOYD BACON 


A Warner Bros. Picture 


750 Lines 3s Mat No, 502—50c 


[ FOR 4-COL. ILLUSTRATION OF THIS AD, SEE PAGE 19 | 


Page Fourteen 


ADVERTISING 


1r’s /Viove FUN 


‘ 


100 Lines Mat No. 224—20c 
[ FOR 1-COL. ILLUSTRATION OF THIS AD, SEE PAGE 17 | 


U Brown 
SONS 0” GUNS 


with \\ 


OAN BL DELL 


They’re in the 
: Army now 
* Jnasong-show , 
that’s a wow! © 


Joejoins the | 
Joe..and 
ing in th 
of this fam | 
cal hit now 


army . . Joan joins 
everybody’s join- 
laughs and songs 
ous Broadway musi 
brought to thescreen! 


BEVERLY ROBERTS 
ERIC BLORE 
WINIFRED SHAW 
CRAIG REYNOLDS 
JOSEPH KING 
ROBERT BARRAT @ 


Directed by Lloyd Bacon 
Newsong hits by Warren& Dubin 


THEATRE 


375 Lines Mat No. 303—30c 
[ FOR 2-COL. ILLUSTRATION OF THIS AD, SEE PAGE 18 | 


312 Lines Mat No.-217—20c 


FOR 1-COL. ILLUSTRATION 
OF THIS AD, SEE PAGE 18 


Page Fifteen 


3 yaghts 
wprigtt ae 
® {eta More 
gs) 
2 So" 


THEATRE! 


219 Lines 


ADVERTISING 


Mat No. 301—30c 


[ FOR 2-COL. ILLUSTRATION OF THIS AD, SEE PAGE 17 | 


They're in the 
: Army now / 
In a song-show 


J] that’s a wow! 
Warner Bros. Present JOE E. 


BROWN 


In That Famous Musical Stage Hit 


SONS O'GUNS 


With a Regiment of Roar Recruits! 


OAN BLONDELL 


BEVERLY ROBERTS + ERIC BLORE 
WINIFRED SHAW *« CRAIG REYNOLDS 
JOSEPH KING + ROBERT BARRAT 


Directed by Lloyd Bacon 
Song Hits by Warren & Dubin 


144 Lines Mat No. 221—20c 


Page Sixteen 


Blow the Bugles! — Beat the Drums! 


JOE E.. BROWN 


is coming in 


SONS: O'GUNS. 


From That Famous 
Musical Stage Hit, with 


LONDELL 


BEVERLY ROBERTS 
ERIC BLORE 
WINIFRED SHAW 

CRAIG REYNOLDS 
a JOSEPH KING 
ROBT. BARRAT 


Songs by Warren& Dubin 


THEATRE 7 


JOAN 


A Warner 

Bros. Picture 
Directed by 
Lloyd Bacon 


112 Lines Mat No. 215—20c 


‘BRIGHT 
LIGHTS ! 


BEVERLY ROBERTS 

ERIC BLORE. 

WINIFRED SHAW ‘: ? 
CRAIG REYNOLDS ie deat 
JOSEPH KING He's a 
ROBERT BARRAT pen 


Apache! 
Directed by LLOYD BACON 
New song hits by Warren & Dubin \ 


268 Lines Mat No. 219—20c 


24 Lines Mat No. 119—10c 


FOR 2-COL. ILLUSTRATION 
OF THIS AD, SEE PAGE 15 


ADVERTISING 


Warner Bros. Present 


JOE E. BROWN 
SONS O° GUNS 


with \_ 


BLONDELL 


BEVERLY ROBERTS 
ERIC BLORE 
WINIFRED SHAW 
CRAIG REYNOLDS 
JOSEPH KING 
ROBERT BARRAT 


Directed by LLOYD BACON 
Song hits by Warren & Dubin 


230 Lines Mat No. 218—20c 


Warner Bros. Present JOE E. 


BROWN 


In That Famous Musical Stage Hit 


‘SONS O’ GUNS" 


With a Regiment of Roar Recruits! 


JOAN BLONDELL | 


BEVERLY ROBERTS ¢ ERIC BLORE 
WINI SHAW e CRAIG REYNOLDS ® 


JOSEPH KING ¢ ROBT. BARRAT — 


Directed by LLOYD BACON 
Song Hits by Warren & Dubin 


THEATRE 


96 Lines Mat No. 214—20c 


FOR 3-COL. ILLUSTRATION 
OF THIS AD, SEE PAGE 16 


Page Seventeen 


ADVERTISING 


ELA P 
JOE JOINS tthe toma vive RaNcr, cna ape 
AND “SLAYS 
THE WORLD 


with songs, dances 
and comedy that 
top his sensa- 


3 tionally popular Joejoinsthe army . . Joan joins 


. “Bright Lights”! Joe..and verybody’s join- ¢ 
f ing in the BRlaughs and songs & 
of this fam fous Broadway musi- ; 

cal hit now roughttothescreen! :. 


JOE E. BROWN 


In That Famous Musical Stage Hit 


‘SONS O’ GUNS 


With a Regiment of Roar Recruits! 


JOAN BLONDELL 


BEVERLY ROBERTS e ERIC 
BLORE e WINIFRED SHAW : 

CRAIG REYNOLDS e JOSEPH q aia etme tated 
KING ® ROBERT BARRAT | : ae é New song hits by Warren& Dubin 


Directed by Lloyd Bacon 
New Song Hits by Warren & Dubin T 4 E A T R E 
[/ 166 Lines - Mat No. 220—20c 


FOR 3-COL. ILLUSTRATION 
OF THIS AD, SEE PAGE 15 


184 Lines Mat No. 216—20c 


IT’S /Yiove FUN 


HAN| “BRIGHT LIGHTS”! 


THE TRAILER 


Copy below should give you an idea of how 
the film’s comedy was played up. Next time 
you’re paying a visit to the local Vitagraph 
exchange, ask the boys to give you a peek 
at it ’cause IT MUST BE SEEN TO BE AP- 
PRECIATED. 


Oh’ Boy ! 

Are We Gonna Have Fun! 

Joe E. Brown is Coming to Town 

And Look Who He's Bringing With Him! 
Joan Blondell! 


JOE E. 
megte Ot Bear ee Musical Comedy eee Brown 
| | SONS 0’ GUNS 


He's a Whole War by Himself ! 


See Joe as a Looney Laff-Tenant. | TOAN BLONDEL 


Warner Bros. Present 


As Lucky Pierre, the Bounding Basque. 
As Prince Von Klugenfeffer-Leiderkrantz. 


JOE E. BROWN 


SONS 0’ GUNS 
JOAN BLONDELL 


BEVERLY ROBERTS « ERIC 
BLORE + WINIFRED SHAW 
CRAIG REYNOLDS « JOSEPH 
KING « ROBERT BARRAT 


Directed by LLOYD BACON 
Song hits by Warren & Dubin 


THEATRE 


Forward March! 

With the Generalissimo of Joy! 

In *SONS 0O* GUNS* 

From the Long-Run Broadway Musical Comedy 
Hit. 


With New Songs by Harry Warren and Al Dubin. 


Directed by — Lloyd Bacon Who Made "42nd 
Street" 
Joe E. Brown 


With Joan Blondell 79 Lines Mat No. 115—10c 
Eric Blore 


Wini Sh d B ly Robert : 
ee nee FOR 2-COL. ILLUSTRATION 
OF THIS AD, SEE PAGE 15 


THEATRE 


72 Lines Mat No. 114—10c 
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ADVERTISING 


He sings! He 
dances! He’s 
a passion- 
ate Apache! 


BLOW THE BUGLES! 
BEAT THE DRUMS! 
JOE IS COMING IN 


From that famous Broadway 

musical hit, with even bigger by WARREN & DUBIN 
and better songs and laughs : : : including “A Buck And 
than “Bright Lights” and by far ° ; A Quarter A Day” and 
the greatest cast he’s ever had! ote Oo A Uaioe 


JOAN 


BEVERLY ROSERTS 
ROBERT BARRAT 


Directed by 


LLOYD BACON 


A Warner Bros. Picture 


THEATRE 


480 Lines Mat No. 402—40c 
[ FOR 5-COL. ILLUSTRATION OF THIS AD, SEE PAGE 14 | 


They’re in the 
Army now / 
na song-show 


that’s a wow! 


Blow the Bugles! — Beat the Drums! 


J OE E. } B ROWN In That Famous Musical Stage are 


is coming in 


w ij 4 
) Oo N +) 0’ G U N Ss ‘a Regiment of Roar Recruits! 


From That Famous JOAN 


Musical Stage Hit, with J) 
LONDELL BLOND ELL 


BEVERLY ROBERTS WINIFRED SHAW « CRAIG REYNOLDS 
ERIC-BLORE JOSEPH KING - ROBERT BARRAT 


Blow the Bugles! — Beat the Drums! 
Warner Bros. Present 


JOE E. BROWN . er 
‘SONS O’ GUNS: 


Directed by Lloyd Bacon 


WINIFRED SHAW Song Hits by Warren & Dubin 


_ CRAIG REYNOLDS 
: JOSEPH KING 
ROBT. BARRAT 


Benge by Warren Aubin 


Rh “JOAN BLONDELL 

BEVERLY ROBERTS + ERIC BLORE 

U7 WINIFRED SHAW « CRAIG REYNOLDS 

7 : JOSEPH KING + ROBERT BARRAT 
Directed by. Lloyd Bacon 


15 Lines Mat No. 117—10c 27> Lines - Mat No. 116—10c¢ 40 Lines Mat No. 118—10c 


Page Nineteen 


ADVERTISING 


Hollywood Does A Mirthful 
Martial Musical Up ‘Brown’ 


joins the army andé 
‘slays’ the world as the 
head man of a riotous 
regiment of singing 


960 Lines Mat No. 302—30c 


JOE'N JOAN togethe'c IN A MERRY MARTIAL MUSICAL 


Warner Bros. Present 


JOE E. BROWN 
SONS 0’ GUNS 


with 


. JOAN BLONDELL 

JOAN BLONDELL eonten BEVERLY ROBERTS «+ ERIC BLORE 
iver ; WINIFRED SHAW « CRAIG REYNOLDS 

| BEVERLY ROBERTS-ERIC BLORE JOSEPH KING - ROBERT BARRAT 


Songs b 
ore Directed by Lloyd Bacon 
Song Hits by Warren & Dubin 


Warren & Dubin 


56 Lines Mat No. 223—20c 96 Lines Mat No. 222—20c 
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PUBLICITY 


FEATURE STORY BY JOHN O’HARA 


Feature story on this page was written by John O’Hara when he was a member of the Warner pub- 
licity department. Since then he has become one of the leading novelists of the day, having won 
universal acclaim with his two novels, ‘Butterfield 8’ and ‘Appointment in Samarra,’ and also with 
many stories in the New Yorker magazine. Yarn is handled so that it ties right in with Joe E. Brown’s 
new film. When presenting story to your editor, be sure to stress the fact that it was written by 
O’Hara, which should help immeasurably in planting it. Ad. and short on bottom of last column 
of this page can be used by paper in advance of publication day. 


Joe I. Brown Had Tough Training 


Success Came Only After 
Years of Gruelling Work 


Popular Comedian Suffered Heartbreaks, 
Abuse and Broken Legs Before His 
Name Went Up in Lights 


By JOHN O’HARA 


(John O’Hara, noted author of the best selling novels ‘‘ Appointment 
in Samarra’’ and ‘‘ Butterfield 8,’’ wrote the following sketch of Joe E. 
Brown, star of ‘‘Sons O’ Guns,’’ the Warner Bros. musical comedy open- 


40: Othe = ee. Theatre on 


See » when he was a member 


of the publicity staff of Warner Bros. Pictures, a few years ago.) 


If you want the real story of Joe E. Brown, you must go 
back to a poorly lighted vaudeville house in the Southland. 
You must go back to the year 1909. 

It was a Sunday afternoon, the streets were baked by the 
lazy sun as four bedraggled men got off the cindery train, 
gaped about and asked the station-master for directions to the 


local opera house. 

Four men? 

Make it three men, for despite 
his long trousers and _ battered 
derby, closer scrutiny revealed that 
the figure which walked a few 
paces behind the others was that 
of a boy, not more than fifteen 
years old. Nor was he a cheerful 
kid. You could tell that something 
was wrong. He was an unhappy 
lad. 

The quartet found the theatre, 
changed to scant, athletic cos- 
tumes. Three of the men had bulg- 
ing, chunky, powerful legs. The 
lad was well-built but of a slender 
type. 

One of the men, a fellow with a 
bullet head and, seemingly, no 
neck, obviously was the chief of 
the party. He had a humorless 
look about him; cold, grey eyes 
and an officiousness that was ap- 
parent even in the few short steps 
he took to the middle of the stage. 


The other men stood near the 
wings while their leader addressed 
the lad. ‘‘Now look here, you’’ 
he said. ‘‘That trick flop that 
you do off my shoulders. If you 
don’t. get that right the next time 
we go on, you’re going to be good 
and sorry, get me? I’ve had 
enough of your crabbing this act. 
You do that fall right or — well, 
you do it right.’’ 


The lad eringed and said noth- 
ing. It could be seen that he was 
near tears. He merely nodded as- 
sent. Then the quartet went on 
with the rehearsal. The boy did 
the fall properly. There was no 
complaint. 

It was the next day at the mati- 
nee, but at the first evening per- 
formance that night, the boy was 
palpably nervous. It came time to 
be snapped up on the strong man’s 
shoulders. His hands were damp 
and nearly slipped away from the 
Goliath’s grip, despite its power. 
The strong man uttered under his 
breath: ‘‘You do that right or 
you’ll be sorry.’’ The boy’s ner- 


vousness increased as he was twirl- 
ed around in the air. The man 
was in a rage. 


Compound Leg Fracture 


Suddenly the boy was flung in 
the air by those powerful arms. 
And when he came down on the 
floor, there was a sickening bump 
and a sharp little crack. The boy 
lay there. 

He had a compound fracture of 
the leg... 

The boy was, of course, Joe E. 
Brown and he made the story 
seem very close, very recently, as 
he told it to me in his dressing 
room at the First National Stu- 
dio. He paused in his narrative 
and looked around the room. ‘‘It 
seems pretty far in the past now,’’ 
he said. 

‘*Not to me,’’ I said. 

‘*T know, not to you,’’ he said. 
‘“But that’s because you’re hear- 
ing it for the first time. I look 
around here and think how my 
life has changed since then. How 
I used to be beaten by that man! 
He was even more cruel than the 
first acrobat I worked with. 

‘*You know I had very definite 
acrobatic ambitions when I was a 
kid. Ran away with a circus and 
all that. And that was a tough 
apprenticeship I served. The owner 
of the act paid me less money in 
a month that I spend for gasoline 
in a week — and I don’t drive 
many miles. I thought. I was mak- 
ing a wise move when I left him 
for the other act, but that was 
the way my leg was broken.’’ 

‘“What happened to you when 
your leg was broken?’’ I asked. 


Tried Baseball Next 


‘“T stayed at a boarding house, 
and the troupe paid my doctor’s 
bill, because the fellow who threw 
me was afraid I’d have him ar- 
rested. Then I went to St. Paul 


It’s Brown Seeing Red 


Joe E. Brown has had almost every possible stage experience, but he 

had a new one im making ‘‘Sons O’ Guns,’’ the Warner Bros. filmusical 

NOM OU UNO =, 5. .500tic sates Theatre. He became, for the first time in his 

career an Apache dancer. Above is the artist’s impressions of Joe E. as 

a Parisian gamin. On the left he is shown with Frank Mitchell, the noted 

acrobat, his dance partner. On the right is Joe as the artist depicts him 
im a vengeful mood. 


Mat No. 213—20e 


and played professional baseball, 
and I had a brief turn with the 
New York Yankees. Finally I 
gave up the strenuous type of en- 
tertainment and chose to be a 
comedian. A burlesque comedian, 
at that. 


‘And maybe I didn’t work at 
that! Sleeper jumps, draughty 
dressing rooms, hurried meals — 
all the usual inconveniences of 
trouping. And remember, too, that 
I wasn’t the most confident fellow 
in the world. I was on my first 
time out as a comedian, and while 
I was pretty well convinced that 
Mother Nature had endowed me 
with the physical qualifications for 
a comedian, I was less certain that 
my lines would get the desired re- 
sults, namely, hilarity on the part 
of the audience. 


‘*Be that as it may, I stuck at 
it, and I must have been all right 
because they won’t let you stick 
in burlesque if you can’t make the 
customers laugh. I got a couple 
of Broadway offers and I grab- 
bed one so quickly that you’d have 
thought I was being offered $10,- 
000 a week. But never fear, I 
wasn’t. Not by fifty or sixty cents. 


‘Once on Broadway, however, 
and I never was without work for 
any lengthy period. As a matter 
of fact I worked too hard. I’d 
become accustomed to a_ steady 
grind, but I had worked so hard 
for such a long time that I used 
to regulate my jobs so I could 
have a breathing spell now and 
then. As it was I had long runs 
in ‘Listen Lester,? ‘Jim Jam 
Jems,’ ‘‘Greenwich Village Fol- 


lies,’ ‘Betty Lee,’ ‘Captain Jinks,’ 
and ‘Twinkle Twinkle.’ And 
didn’t I get a kick out of seeing 
my name up in lights for the first 
time! 


His First Movie Offer 

‘*Tt was while I was playing in 
‘Twinkle Twinkle’ in Los Angeles 
that I got my first movie offer. 
And I took it just as quickly as 
I did my first Broadway oppor- 
tunity. And I’m glad I did. I 
have a swell time in the movies. 
There was ‘‘Sally,’? with Marilyn 
Miller. There’s still enough nov- 
elty in it to make it new and ex- 
citing, although I’ve had several 
years experience before the cam- 
era. Slightly more than two years, 
as a matter of fact. 

Here Joseph Evan Brown paused 
reflectively. I could not tell 
whether he was thinking of his 
early youth in Holgate, Ohio, of 
his father, the German contractor, 
or his Welsh mother; of his six 
brothers and sisters. I did know 
he was thinking of things that 
were deep in the past. 

Suddenly he looked at me and 
smiled. A whimsical smile I noted. 
Then after a bit of reflection he 
went on. 


Broken Leg Shaped His Life 


“*Do you know,’’ he said, ‘‘ that 
experience with the broken leg 
really shaped my destiny?’’ 

I did not understand what he 
meant, and said so. 

‘¢Well, this is why it did. While 
I was lying on my back in that 
little Southern town, feeling the 


bones knit, I got one of my first 
comic ideas. Strange, isn’t it? 
There I was, in agony or near 
agony, and yet I could see some- 
thing funny about the whole thing. 
I really did. One night, when all 
was quiet in a little boarding 
house I couldn’t sleep. I lay there 
wondering how it must have looked 
to the audience when I went sail- 
ing thru the air. I had a dim 
recollection of their laughing, so it 
must have looked funny. Then it 
occurred to me that I might bur- 
lesque an acrobatic act. 


‘*That idea more than anything 
else made me want to get well. 
All of a sudden I had something 
to live for — and up to that time 
things had been dreary. I thought 
and planned the whole act, and it 
was one of the first things I did 
when I became a burlesque come- 
dian. It brought laughs aplenty, 
and while it wasn’t my big num- 
ber, still I used it frequently. 


‘*But even if I hadn’t used it 
at all, it gave me the idea of be- 
coming a comedian. And I sup- 
pose the fact that I was able to 
see the humor of that situation 
established me as a comiec.’? 


And that’s Joe E. Brown, the 
man who turned a compound frae- 
ture into a good break. 


(Ad Plugging Feature) 


The Life Story 
of 
JOE E. BROWN 
by 
JOHN O’HARA 


noted author of such famous 

novels as ‘Butterfield 8’ and 

‘Appointment in Samarra,’ in 
tomorrow’s 


DAILY NEWS 


Joe E. Brown is starring in 
‘Sons O’ Guns’ now at the 


Theatre. 


(Publicity Story) 


John O’Hara Story 
To Appear in News 


John O’Hara, author of the 
best selling novels “Appointment 
in Samarra” and “Butterfield 8” 
appears as a special contributor 
Ofsthen2 oa: (newspaper) to- 
morrow, with a character study 
of Joe E. Brown, star of “Sons 
O’ Guns,” the Warner Bros. song 
and laugh show coming to the 
re eT Theatre on: :..:csch..cs 


The article was originally writ- 
ten when Mr. O’Hara was a mem- 
ber of the publicity staff of 
Warner Bros. Pictures. 
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PUBLICITY 


ALL ABOUT THE LIFE OF JOE E. BROWN 


Many exhibs are pleasing their editors and getting good publicity breaks for 
themselves by using this HOLLYWOOD AFTER HOURS series. Written by 
newspapermen who know their Hollywood, it’s the kind of stuff the fans want 
to read. Why not submit it to YOUR editor? If necessary, art layout can be 


used without the story. Order Mat No. 401—40c including two title mats. 


For your sins—if you’re the average kind of a newspaper re- 
porter—get an assignment to follow Joe E. Brown in those After 
Hours when he’s not making one of his inimitable comedies for 
Warner Bros. The chances are you quit active training when you 
left college, the years have increased your girth several inches and 
your wind is no longer what it used to be. Joe E. is a swell fellow, 
but, take it from this reporter, he’s a tough guy to cover for a 


story on HOLLYWOOD AFTER HOURS. 


You’ve got to remember Joe E. Brown was a circus performer when 
he was nine years old. You probably saw him when he was one of the 
‘“ Marvelous Ashtons’’ with Ringling Brothers and bemoaned the fate that 
had given you the kind of parents who wouldn’t let a fellow join a 
circus. Then he became a baseball player, was with the St. Paul club 
and later with the N. ¥. Yankees. Next you find him on the burlesque 
stage in the days when comedians had to be funny instead of stooges 
for strip acts. It wasn’t long before his name was in lights on Broadway 
as a featured comedian in musical comedy. Hollywood, and stardom, foi- 
lowed. Now you'll see him in his latest and biggest production, ‘‘Sons 
O” Guns,’’ in which he will open at the .......0.408..hes Theatre on ........ 
with Joan Blondell in the leading feminine role. 


* & s 


If you know circus folk and 
burlesque people, you know that 
neither clan ever forgets the un- 
written laws of the guild. Stage 
and screen stars also feel keenly 
their obligations to their less for- 
tunate co-workers. Athletes in 
general, and ball players in par- 
ticular, have their own codes. 
Joe E. Brown is a combination 
of all these traditions. 


s * s 


Joe EH. is the world’s greatest 
prize fight master of ceremonies. 
He never attends a bout that he 
is not pressed into service. He al- 
ways dresses for these events in 
top hat and tails, and he’s just as 
apt as not to stage a shadow box- 
ing match or go up the ladder to 
the ring walking on his hands, 
much to the edification of the cus- 
tomers. 

He goes to night clubs, and re- 
cently, in New York joined a 
troupe of acrobats working on the 
floor. Incidentally, this partic- 
ular stunt was incorporated into 
one of his motion pictures. 


* * * 


Joe is the nation’s No. l 
baseball fan. He’ll travel miles 
to see a ball game, and if there’s 
no professional game anywhere 
around, you'll find him rooting 
lustily and emitting his famous 
‘Brown yell” for some kids play- 
ing on a corner lot. He has the 
largest collection of autographed 
baseball trophies in existence 
and in his home an entire room 
is devoted to his collection. 
Next to baseball he likes horse 
racing and has a big and suc- 
cessful stable. He was once part 
owner of the Kansas City ball 
club and there is reason to be- 
lieve that he is now trying to 
buy one of the major league 
clubs. His third sports love is 
football, and one of his proteges, 
Mike Frankovitch, who is almost 
a son and who is now playing 
professional baseball, was form- 
erly a star on the University of 
Los Angeles team. 


% * * 


Joe is hockey fan, and he also 
likes swimming, so the reporter will 
have quite an active day. But that 
isn’t all. If there’s a two alarm 
fire in Los Angeles, Joe will go, 
for he’s honorary batallion chief 
of the Fire Department. Did you 
ever ride with a batallion chief 
enroute to a fire? Try it sometime 
for a thrill. Or there may be a 
circus somewhere within a dar’s 
journey. You travel in the big 
black Deusenberg car Mrs. Brown 
gave him and yow’ll travel fast. 


Joe E. attended a performance 
of ‘*Jumbo’’ on his last visit to 
New York. He was found en- 
gaged in animated conversation 
with one of the featured acts, a 
woman bareback rider billed as 
more than 70 years old. She was 
a stellar attraction when Joe E. 
was a nine year old Marvelous 
Ashton. There was a real reunion. 
It left Joe E. im tears. 

* * * 


You may be lucky though — 
you may find Joe engaged in his 
favorite sport of reading travel 
literature to find out where he 
will go next. He’s traveled all 
over the United States, Mexico 
and China. Now he’s wavering 
between Europe, the South Seas 
and Africa. 


* * % 


He’s a pretty keen business man, 
is Joe E. Brown, and also very 
much of a family man. He’s a 


RACING is a Joe E. 
Brown hobby. He is 
shown at the Santa 
Anita track with 
“Barnsley,” the lat- 
est addition to his 
stable. TROPHIES 
occupy an entire 
room in Joe’s home 
(lower left). Note 
the caricatures that 
decorate the walls. 


canny financier, lives well within 
his income and his investments are 
carefully made. He gives consider- 
able attention to this detail of his 
life in his AFTER HOURS, but 
you never know what’s going to 
happen when yow’re trailing Joe 
KE. He slides down banmisters, 
talks baseball constantly, or as a 
pastime he’ll tear a telephone book 
in two with his hands. That takes 
strength. He has a miniature soda 
fountain in his home, and likes to 
mix fancy concoctions for you to 
drink. He himself prepares chocol- 
ate sundaes with lots of whipped 
cream and nuts. He chews gum. 


% * * 
Joe E. reads newspapers, 
“horse” magazines and_biog- 
raphies. He likes music but 


does not care for opera. Like 
most stage folk, he is very super- 
stitious. He is an aviation and 
a radio enthusiast. He is always 


changing automobile horns. 
Plays a good game of billiards. 
x * & 


Joe E. insists he has no hob- 
bies except his wife and four chil- 
dren, his protege, Mike, his racing 
stable, baseball, football, athletic 
trophies, and travel. His friends 


credit him with another — helping 
down-and-outers of the stage. 
* % % 


Naturally, he doesn’t do all 
these things in any one day of 
his AFTER HOURS life. What 
makes an assignment like this 
both exciting and enjoyable is 
that the reporter never knows — 
and Joe E. Brown never knows 
— what is going to happen next. 
But of one thing both may be 
certain — whatever it is, a lot 
of people are going to have fun, 
no one is ever going to get hurt, 
and probably some old timer 
down on his luck is going to 
get helped. 


BASEBALL is a_ passion 
with Joe E. Above he is 
shown with Lon Warneke, 
star pitcher of the Chi- 
cago Cubs. He never 
misses a world series. Joe 
E. (centre) is the Nation’s 
No. 1 fan. He has the 
largest collection of auto- 
graphed baseball trophies 
in the world. 


FAMILY MAN =— Joe E. is an example of how to be happy though married. Here 


Ame ’ : 
The rest of the time mon W stand is the entire family. Standing, left to right, are Joe E. Brown Jr., Mike Frankovitch, 


around while Joe E. goes into a 
huddle with the performers find- 
ing out what happened to who and 
why and when. 


his protege and adopted son, Donald Brown; Lower row, Joe E. himself with Mary 
Elizabeth Ann, Mrs. Brown and the newest member of the family, Kathryn Francis. 
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PUBLICITY 


Joan Blondell, appearing with Joe E. Brown in the new Warner Bros. 


hit ‘*‘Sons O’ Guns’? at the ........... 


een Theatre, displays the latest 


Hollywood style of hairdress, which reveals the cars and is especially 
recommended for evenings. 


Mat No. 208—20c 


Hair Goes Up As Skirts Go 
Down, Says Joan Blondell 


‘‘Sweep your hair up and off your ears for evening,’’ 


advises Joan Blondell, beautiful young star of ‘“Sons O’ Guns,’’ 
the new Warner Bros. musical film that opens at the 
COUR OOM eo ot cock vase Seas 

‘“Daytime coiffures can be as simple and casual as you 
like,’’ she goes on to explain. ‘‘But when evening comes and 


you exchange your short sports skirt for a long and formal 
evening gown, your hair must 


be re-arranged accordingly. And 
with the very feminine styles 
that are the darlings of the eve- 
ning mode at present, the most 
fitting as well as the most be- 
coming coiffure is one that shows 
your little pink ears. 
“Therefore, the smart thing to 
do is to have you hair cut and 
waved in a simple yet adaptable 


fashion that will allow you to 
comb it down in a trim, clean- 


cut line for daytime, yet can, by 
a few twists of your wrist and 
adept motions of your hairbrush, 
be altered into a sophisticated 
yet utterly feminine hairdress for 
evening.” 

To prove her point, Miss Blon- 
dell described her own current 
“hair-do.” First, her hair is part- 
ed in the middle and the ends 
are trimmed at a length just be- 
low the lobe of her ears on the 
sides, becoming about an inch 
longer around the back. 

Waves are set on each side just 
at the temples, running in semi- 
circular fashion toward the back, 
and the ends are curled in one 
tier of small flat ringlets. 

During the day, Miss Blondell 
combs her hair softly and sleek- 
ly down at the sides, allowing 
the ringlets to lie flat against 
her ears, the top of her head 
conforming to the lines of the 
flat waves. 

Then, when evening comes, she 
combs her hair softly and loosely 
and backward from her face, so 
that the waves fall in rather 
loose effect with a widening im- 


pression across the temples. The 
ends are brushed upward over the 
ears and back off of them, and 
instead of conforming to the set 
ringlets of the day, they are fluf- 
fed into a mass of soft loose 
curls. 

Quite an idea, isn’t it? 

“Sons O’ Guns” is a colorful, 
mirth ladden and tuneful roman- 
tic comedy of the World War 
days, dealing only with the bright 
and hilarious side of doughboy 
life. 

Besides Miss Blondell, the cast 
includes Joe E. Brown in the 
stellar role, Beverly Roberts, Eric 
Blore, Craig Reynolds, Winifred 
Shaw, Joseph King and Robert 
Barrat. 

The picture was directed by 
Lloyd Bacon. 


Joan Blondell Takes 
Postman’s Holiday 


Not to be outdone by sailors 
or postmen, Joan Blondell spends 
her days off watching pictures 
being made. 


Joan was not needed in certain 
scenes of Joe E. Brown’s latest 
Warner Bros. picture, “Sons O’ 
Guns,” now showing at the .......... 
Sekewats Theatre, and was given a 
holiday. 

So she went to the set in street 
costume to watch spectacular 
front line trench scenes, with all 
the usual war-picture fireworks, 
being filmed. 


New Accessory 


Idea Offered By 
Joan Blondell 


“Two handkerchiefs are better 
than one in the summer fashion 
picture,” says lovely Joan Blon- 
dell, Warner Bros.’ star now ap- 
pearing with Joe E. Brown in the 
musicomedy “Sons O’ Guns,” 
which-opens at the ..2 055... 
Theatre ON. ica “Epecial- 
ly if one is large and the other 
small,” she explains. 

“In the summer, girls like to 
wear extremely simple frocks in 
pale pastel shades or, better still, 
in white. And these untrimmed 
frocks, whether made of silk or 
cotton or linen, need an accent 
or two to give them individuality. 

“That’s where my handkerchief 
idea comes into the picture. The 
small or regulation size handker- 
chief can be tucked into the pock- 
et that is usually found some 
place on a sports frock. Or it 
can be worn as the smart French- 
women are wearing them — tuck- 
ed into the belt. 

“The large, or men’s size, hand- 
kerchief can be tied around the 
neck or under the collar, or it 
can be folded, ascot fashion, into 
the neckline of a shirtwaist frock. 

“There’s still another use for 
the large handkerchief — a use 
that’s as practical as it is chie. 
And that’s to tie it around your 
hair. This is a decorative way 
of adding color to your costume, 
and it’s a grand way to keep your 
hair out of your eyes during a 
brisk game of tennis or a long 
drive in an open car. In fact, 
one of these gaily printed large 
handkerchiefs tied around your 
head is guaranteed to bring out 
the gypsy in you. And that’s a 
grand thing when vacation-time 
draws near!” 

In “Sons O’ Guns,” Miss Blon- 
dell plays the role of a French 
girl in love with Joe E. Brown, 
a buck private. The picture is a 
colorful, mirth-laden and tuneful 
romantic comedy of the World 
War days, dealing only with the 
bright and hilarious side of 
doughboy life in the A.E.F. Be- 
sides Joe and Miss Blondell, the 
cast includes Beverly Roberts, 
Erie Blore, Craig Reynolds, Wini- 
fred Shaw, Joseph King and Rob- 
ert Barrat. 

The picture was directed by 
Lloyd Bacon from the screen play 
by Jerry Wald and Julius J. Ep- 
stein, based on a play by Fred 
Thompson and Jack Donahue. 
Musie and lyries are by Harry 
Warren and Al Dubin, while Bob- 
by Connolly staged the special 
numbers, 


Summer Style 


Joan Blondell, beautiful Warner 

Bros. star now appearing with 

Joe E. Brown in ‘‘Sons O’ Guns’’ 

OURO ne ite Theatre, shown 

displaying the new handkerchief 

accessory she recommends for 
sports wear. 


‘ Mat No. 105—10c 


The Eyes Have “It” 


Watch your eyes — they reveal your secrets, according to Joan Blondell, 
who has the leading feminine role opposite Joe FE. Brown in ‘*Sons 0’ 


Guns’’ the Warner Bros. musical coming to the 


Betis oe ake Theatre 


1 ese ab mre: commretes: Note how Miss Blondell makes the most of her eyes 
and brows. 


Mat No, 207—20c 


Emphasize Eye Beauty, 


Advises Joan Blondell 


‘‘Your eyes are your most important feature. Emphasize 
them!’’ advises Joan Blondell, lissome young Warner Bros. 
star of ‘‘Sons O’ Guns,’’ the military musical that opens at 
CGS epaeae mes eeies a negireen: koe eis 

And one of the most important things in assuring the 
beauty of your eyes is your general health, of course,’’ the 
smart little star continued. ‘‘That means watching your 


diet and drinking lots of water 
and getting lots of sleep. 

‘The sleep, most of all, is nec- 
essary in order to have clear eyes 
with no hint of tiredness in the 
whites. Then, once your general 
health is in a good state, your eyes 
will have all of their natural beau- 
ty and will be ready for the make- 
up that will bring them out and 
emphasize them—and in so doing, 
will of course, emphasize all the 
rest of your good points. 

‘‘EHye makeup begins with the 
brows, which should be well-shaped 
and extend to at least one-half 
inch past the outside corners of 
the eyes. They should be dark and 
smooth and in a crisp trim line 
and while they should not be too 
thin, they most certainly should 
have straggling hairs outlining 
them. 

‘‘Therefore, use your tweezers 
regularly but with discretion. 
Pluck out any and all stray hairs 
and cling to a lovely flowing eye- 
brow line. If your brows do not 
naturally extend to the length nec- 
essary, take a plain soft lead pen- 
cil, moisten the tip, and draw that 
important half-inch on the outer 
edges. 

‘‘After your brows are taken 
eare of, turn your attention to 
your eyelids. They should be faint- 
ly shadowed with whatever shade 
of eye-shadow you have found most 
becoming. This can be determined 
only by personal experiment. Only 
after trying black, brown, blue and 
green can you decide which will 
do the most for your own person- 


ality and appearance. And once 
you have chosen your shade, use 
it sparingly. Better too little than 
too much, and by careful practice 
you will soon learn to use the ex- 
act amount that results in a nat- 
ural yet well-groomed appearance. 


‘The same rule for finding your 
best shade applies to mascara as 
well as to eye-shadow. Then, when 
you’ve chosen between black and 
brown (there are only the two 
shades of mascara), brush the ends 
of your lashes with a brush cov- 
ered with the mascara. Or, you 
may prefer the new cream mas- 
cara. 


“*In any event, concentrate on 
the upper lashes, and if you use 
any mascara on the lower lashes, 
it should be a very small amount. 

‘Learn to use your eye-makeup 
regularly and you’ll be surprised 
at what it does for your entire 
appearance as well as for your 
eyes.’’ 

‘“Sons O’ Guns’’ is a rollick- 
ing comedy presenting the humor- 
ous side of the World War based 
on the play by Fred Thompson 
and Jack Donahue. There is a 
tuneful backgroand with musie and 
lyrics by Harry Warren and Al 
Dubin. 


Besides Miss Blondell, the cast 
includes the star, Joe E. Brown, 
Beverly Roberts, Eric Blore, Craig 
Reynolds, Winifred Shaw, Joseph 
King, and Robert Barrat. Lloyd 
Bacon directed the comedy. 
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(Lead-off Story) 
Joe E. Brown Is 


Coming To Strand 


In “Sons O’ Guns” 


Joe E. Brown, the awning lip- 
ped comedian, promises to bring 
an unusually big package of 
laughs in his new Warner Bros. 


filmusical romance, ‘‘Sons O’ 
Guns,’’ which is scheduled to open 
atethes= ese Theatre on ........... 


The picture is based on the rol- 
licking Broadway stage hit of the 
same title by Fred Thompson and 
Jack Donahue, a colorful, mirth- 
laden, tuneful comedy of World 
War days, dealing only with the 
bright and hilarious side of dough- 
boy life in the A. E. F. 

Four big specialty numbers in 
the production were staged by Bob- 
by Connolly, who put on the orig- 
inal stage play. 

One number from the original 
play, ‘‘Over Here,’’ is sung by 
Joe and the Chambers Male Chor- 
us of thirty-two voices. Two new 
song numbers were written by Har- 
ry Warren and Al Dubin, especial- 
ly for the picture, one of which, 
‘‘Por a Buck and a Quarter a 
Day,’’ is sung by Joe and Joan 
Blondell. 

The other Warren and Dubin 
song, ‘‘In the Arms of the Army 
Man,’’ is sung by the musical 
comedy star, Winifred Shaw. The 
fourth number is a riot of fun and 
fast pantomimic action in which 
Joe and Frank Mitchell, of acro- 
batic fame, dance the wildest 
Apache ever screened. 

Joe, who has three sweethearts 
in the picture, has the role of a 
Broadway entertainer who just 
can’t get mad enough to enlist. 

Beverly Roberts has the role of 
Joe’s fiancee, while Winifred Shaw 
is the vixenish sweetheart from 
whom Joe flees into the arms, 
first of the army, and later the 
arms of a chic French lassie, a 
part played by Joan Blondell. 

Erie Blore plays the part of a 
former valet of Joe’s who becomes 
his hard-boiled top sergeant. Craig 
Reynolds is the tough lieutenant 
who forces Joe to the front and 
Joseph King the father of Joe’s 
fiancee. 

Joe gets into some hilarious mix- 
ups at the front, finally being ar- 
rested as a spy. Before he is 
gathered into the arms of the Grim 
Reaper, however, he stumbles into 
a surprising situation which brings 
a riotous climax to a series of fun- 
laden incidents. 

Lloyd Bacon directed. 


Joe Joins Joan 


Joe HE. Brown and Joan Blondell 
head the cast of the new Warner 
Bros. song and laugh hit ‘‘Sons 
O’ Guns,’’ which opens at the 
Rartah Saeee ee TROON CON oe ae 
Based on a famous Broadway 
stage musical, it has a notable cast 
of Hollywood film favorites. 
Mat No. 101—10c 
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Right the first time — it’s Joe E. Brown, starring in a song show that’s 
even funnier than ‘‘ Bright Lights.’’ It’s ‘“Sons 0’ Guns,’’ the merry 
martial musical Warner Bros. have adapted from the famous Broadway 


stage success. It opens at the ....... 


25, oe PREG OR acne 


Mat No. 211—20c 


(Opening Story) 


Joe E. Brown At 
Strand Today In 
“Sons O’ Gun” 


‘“‘Sons O’ Guns,’’ Joe E. 
Brown’s latest Warner Bros. com- 
edy frolic, based on the hilarious 
Broadway musical hit by Fred 
Thompson and Jack Donahue, 
ODGNS 2b thO™ ot... nae Theatre 
today. 


Besides the mirth stirring anties 
of the wide mouthed comedian, the 
picture is spiced with the famous 
martial airs of the original stage 
play, with tuneful new songs by 
Harry Warren and Al Dubin, sung 
by Joe E., Joan Blondell, Wini- 
fred Shaw and the Chambers Male 
Chorus, and riotous dance numbers, 
all staged by the famous musical 
comedy producer, Bobby Connolly. 


The story is a rollicking comedy 
romance dealing with the humorous 
side of doughboy life in France 
during the World War. The pie- 
ture is said to be most color- 
ful and picturesque, and lavish in 
production values, staged with 
more elaborateness than any pre- 
vious Joe E. Brown comedy. 


Between his distaste for army 
discipline and enemy shells on the 
one hand and his timorous adven- 
tures with three jealous and ag- 
gressive sweethearts on the other, 
Joe finds that life is just one hor- 
rible nightmare after another, 
much to the amusement, it is said, 
of the spectator. 


As the much heckled buck pri- 
vate he is finally arrested as a 
spy and is about to be placed be- 
fore a firing squad when a sur- 
prising turn of events makes him 
the hero of the hour, with his love 
troubles all untangled. 


Miss Blondell, Miss Shaw and 
Beverly Roberts are Joe’s three 
war-time sweethearts while others 
in the cast include Erie Blore, 
Craig Reynolds, Joseph King, Rob- 
ert Barrat, G. P. Huntley, Jr. and 
Frank Mitchell. 


Lloyd Bacon directed the pie- 
ture from the screen play by Jerry 
Wald and Julius J. Epstein. 


Music Can Tame 
Savage Breast 
Of Joe E. Brown 


Joe E. Brown can be tamed 
by music, but nobody knew it un- 
til it was discovered that the magie 
tune that would turn Joe from a 
raging lion into a man of mellow 
and obliging mood is ‘‘Skater’s 
Waltz!?? 

Joe confessed the other day 
when an orchestra played it while 
a scene was being taken for the 
star’s current Warner Bros. pic- 
ture, ‘‘Sons O’ Guns,’’ whieh 
comes- ‘to. thes... Theatre 
ONES. sees 

‘‘Tt hits me right where [ live,’*’ 
said Joe. ‘‘You see, they played 
it when I joined my first eir- 
cus, Sells and Downs. I was nine 
years old, doing my first turn as 
an aerialist. You know, the kid 
they toss through the air with the 
greatest of ease. 

“At first it was part of my 
nightmares. I’d be falling enor- 
mous distances toward hard 
ground, all to the tune of ‘Ska- 
ter’s Waltz.’ But when I got over 
my fear the tune got into my 
blood. Several times when I’ve 
been making personal appearances, 
some old friend in the audience 
would tip off a band or orchestra 
to play. it..=. 


‘‘Then1 not only feel. mellow, . 


but. my ‘muscles twitch=to the old 
trapeze stuff.The air whistles in 
my ears and my blood surges’ the 
way it does when ‘an acrobat is 
tossed from one man to another 
over :the heads of the circus 
crowd.’? i 

Joe plays the part of a dough- 
boy in ‘‘Sons O’ Guns,’’ an hilar- 
ious comedy’-romance of World 
War ‘days based on the play by 
Fred? Thompson and Jack Dona: 
hue, with music and lyrics by Har- 
ry Warren and Al Dubin. 

Besides Joe in the stellar role, 
the cast includes Joan Blondell, 
Beverly Roberts, Eric Blore, 
Craig Reynolds, Winifred Shaw, 
Joseph King and Robert Barrat. 
‘The picture was directed by Lloyd 
Bacon from the screen play. by 
Jerry Wald and Julius J.. Epstein. 
The production numbers’ were 
staged by Bobby Connolly. 


PUBLICITY 


(Review) 


Joe E. Brown Evokes Riot 
Of Laughs In New Comedy 


‘Sons O? Guns” Also Replete With Catchy 


New Tunes And Riotous Dance Numbers 


By far the most exciting as well as the most uproariously 
funny of all Joe E. Brown’s pictures, is his latest comedy ro- 
mance for Warner Bros., ‘‘Sons 0’ Guns,’’ which was shown 


for the first time locally at the 


day. 


og ee Theatre yester- 


Kids and grown-ups alike roared with laughter at the 
comedian’s nonsensical antics in the battle line of the French 


front. For this is a comedy of 
the World War, although it is en- 
tirely bloodless and deals only 
with the humorous side of the 
life of the doughboys in the 
A.ELF 


The picture is based on the 
Broadway musical comedy hit of 
the same title by Fred Thomp- 
son and Jack Donahue and ear- 
ries some of the rollicking mar- 
tial songs of the stage produc- 
tion that were being whistled 
everywhere a few years ago. In 
addition there are new airs writ- 
ten by the famous song team of 
Harry Warren and Al Dubin that 
set everyone’s feet to tapping 
and are destined to be among the 
song hits of the day. 


In addition to the songs there 
are specialty dance numbers 
staged by Bobby Connolly that 
are riots of laughter, especially 
the Apache act as staged by Joe 
with Frank Mitchell as his fem- 
inine partner and more than a 
score of husky athletes dressed 
as Montmartre night club girls. 


Joe, himself, never was so fun- 
ny as he is as the timorous 
doughboy who is so dumb that 
while fleeing from the enemy he 
captures nearly a regiment by 
mistake. To add to his innumer- 
able troubles he gets all tangled 
up with three pretty war-time 
sweethearts who lead him a mer- 
ry life clear from America to 
France. His troubles are finally 
about to be ended before a firing 
squad when an amusing turn of 
events makes him a war hero, 
whereupon he is grabbed off by 
a French lassie who tames him. 


Joe is a riot as an Apache 
dancer and also as a song bird, 
singing the Warren and Dubin 
song, “For a Buck and a Quarter 
a Day,” with Joan Blondell. Joe 
also warbles “Over Here” with 
the Chambers Male Chorus. 


Miss Blondell is Joe’s French 
sweetheart and does some clever 
bits of acting in an hilarious com- 
edy role. Beverly Roberts is his 
New York fiancee, who with her 
father, a general in the army, 
tries in vain to shame him into 
enlisting. But Joe just can’t get 
mad enough at the enemy to fight. 


It takes the battling Winifred 
Shaw, a chiseling chorine, to scare 
him overseas, where she and Miss 
Roberts both follow him, to wage 
their own fight with the French 
sweetheart for his love and affee- 
tion. Miss Shaw also sings one 
of the Warren and Dubin hits, 
“In the Arms of the Army Man.” 

Eric Blore adds no:end of com- 
edy touches as Joe’s one time 
valet who becomes his top ser- 
geant and alternately cuffs and 
eajoles him, depending on wheth- 
er he is being observed by his 
superior officers. Others in the 
cast who do excellent work in- 
elude Craig Reynolds, a hard boil- 
ed lieutenant, Joseph King, a 
somewhat fatuous general, G. P. 
Huntley, Jr., an English army of- 
ficer and Robert Barrat, a spy for 
the Germans. = 

Lloyd Bacon, who has directed 
so many of Joe’s comedies, has 
excelled himself in this produc- 
tion, giving the picture a fast 
tempo as well as plenty of laughs. 
The screen play was written by 
Jerry Wald and Julius J. Epstein. 


Parlezvous,Joan? 


Joan Blondell, all dressed up like 


Mademoiselle from Armentieres 

for the leading feminine role in 

““Sons O’ Guns,’’ the new War- 

ner Bros. comedy in which Joe E. 

Brown is now starring at the 
Sea eee Theatre. 


Mat No. 102—10c 


Film Beauties 
Teach Joe Brown 
Kissing Racket 


Don’t tell Mrs. Joe E. Brown, 
but her husband took lessons in 
the technique of kissing for his 


current Warner Bros. picture, 
““Sons O’ Guns,’’ which comes to 
HOt aise Theareson=.wse 5 


First, Joe got a demonstration 
from Beverly Roberts, curvy little 
ash-blonde ingenue whose suppress- 
ed desire, she has confessed, is to 
be a slinking, smouldering and 
glamorous siren. 

He learned about kissing from 
her. 

Then Winifred Shaw, in the 
character of a burlesque star who 
has had husbands, near-husbands 
and breach-of-promise suits, show- 
ed Joe what he has been missing 
to date. 

He learned more about kissing 
from her. 

So far it was just the sort of 
experience a fellow occasionally 
picks up, if he’s lucky. Then came 
the real teaching and he was ready 
to graduate. 

A little French girl, played by 
Joan Blondell, saw Joe’s other 
lessons and ridiculed the technique 
of both. Joe wanted to know why, 
so she first imitated the osculation 
of Beverly, then of Winifred. Then 
she showed him how a ‘‘reel’’ 
French girl can kiss. It was some 
kiss. Ask Joe E. 

*“Sons O’ Guns’? is Joe’s latest 
rollicking comedy romance. Others 
in the cast besides his three fem- 
inine leads include Erie Blore, 
Craig Reynolds, Joseph King and 
Robert Barrat. Lloyd Bacon direct- 
ed the picture from the screen play 
by Jerry Wald and Julius J. Ep- 
stein. 


PUBLICITY 


Laughter Greatest Aid To 
World Peace, Says Star 


Joe E. Brown Believes Comedy Films Like ‘Sons 


O’ Guns’ Will Outlaw War 


Can the film industry, which helped win the Great War 
for the Allies, sell the world lasting peace? If so, according 
to Joe E. Brown, the first gun in a celluloid war to end actual 


war has been fired. 


It all came about because the Warner Bros. star was del- 
uged with letters, many of them from cranks, after it had 
been announced that he was to play the comical pacifist in 


‘‘Sons O’ Guns,’’ now showing at 
{i} eT: Pace oeareiepe Theatre. Joe thinks 
it is time to answer some of the 
questions that have been flung at 
him. 

‘“Tt’s pure comedy, dealing with 
the gay and not the grim side 
of the World War and_ the 
A.E.F.,’’ Brown said in answer to 
letters that accuse him of becom- 
ing a pacifist propagandist, a 
militarist propagandist, and al- 
most everything but a polygamist. 

‘“ However, if anybody wants my 
opinion on a subject that grey- 
headed international sages are 
wrinkling their brows about, I 
think ‘Sons O’ Guns’ will have a 
healthy effect on a war-conscious 
world. It’s satire as well as broad 
eomedy. As such, it’s the enemy 
of pomp, pageantry and theatric- 
alism. 


‘¢And the sort of wars no one 
wants to foster, wars of aggres- 
sion, depend to an amazing extent 
on theatricalism. The militarists 
must sell their unpopular war to 
their own people, and try to sell 
it to their allies and neutral na- 
tions. Find a funny side to this 
theatricalism, start a big enough 
laugh, and your war-making jin- 
go gets laughed off the map. 

‘““ At the same time good comedy 
builds up the spirit and morale of 
a country waging a war for liber- 
ty or any just cause, because a 
war doesn’t need theatricalism to 
make it seem worth fighting if the 
cause behind it is just.’’ 


Director Bacon, a war-time lieu- 
tenant commander in the United 
States Navy and an authority on 
war films by virtue of his success 
with several, thinks that war com- 
edies on the order of ‘‘Sons O’ 
Guns’’ are healthy entertainment 
fare. 


The interest in war versus peace, 
as indicated by the letters receiv- 
ed, seems to be at fever heat in 
the country, he admits, and there- 
for the comedy treatment of the 


O, Look At Joe E. 


Joe E. Brown Stabbed 
In Back By Extra 


First blood drawn in the latest 
war production, “Sons O’ Guns,” 
the Warner Bros. picture which 
comes to the .................. Theatre 
ODP. cine , came from Joe E. 
Brown the star. 


In a scene which Lloyd Bacon 
directed, Joe was escorted down 
a steep dirt incline by a soldier 
who held a bayonet to his back. 
Dirt rolled, the soldier slipped, 
and Brown got an inch-long slit. 


The comedian was treated in 
the studio hospital. 


With Joan Blondell glaring for action and Winifred Shaw putting a 
strangle hold on him, Joe E. Brown should worry about anything except 
the battle the gals wage in ‘‘Sons O’ Guns’’ the Warner Bros. musical 


COMING FO TNE .......cceccceeccee 
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subject is safest at this time. 

‘A  gerious film, made quite 
without propaganda, might arouse 
hysteria, that a comedy is certain 
to calm,’’ he said. ‘‘ Mirth can 
be hysterical, and we have put a 
little of that into ‘Sons O’ Guns.’ 
Yet, in the same way that a com- 
edy can be sheer lunacy, and keep 
its audience sane, hysteria from 
laughter is the antidote for other 
sorts of hysteria. 

‘As long as the American peo- 
ple can get a hearty laugh from 
good healthy American comedy, 


Joe Brown Sees New Film 
Cycle Started By Comedy 


‘Sons O’ Guns” Turns Light On Ridicule of 
Martial Posing, Declares Noted Star 


Hollywood is wondering whether the Warner Bros. pro- 


duction, ‘‘Sons O’ Guns,’’ now showing at the 
Theatre, will start a new cycle of World War films. 


There 


was a diversity of opinion in regard to this among members 
of the company making the film. 

Lloyd Bacon, who has earned the reputation of being 
the ace director of service pictures, feels that ‘‘Sons O’ Guns’’ 


will not have this effect, while Joe 
EK. Brown who plays the stellar 
role believes that ‘‘it is quite pos- 
sible.’’ 


‘In the words of Al Smith,’’ 
said the popular comedian, ‘‘let’s 
have a look at the record. Back 
in 1925 the release of ‘The Big 
Parade’ started a barrage of war 
pictures that shattered all box 
office records. That cycle of war 
pictures completed it’s 360th De- 
gree five years later with ‘All 
Quiet On The Western Front.’ 

‘‘Now,’’ continued Joe E., ‘‘ we 
had a cycle of gangster pictures 
and at the present time we are in 


a cycle of costume or period pic- 
tures. There appears to be 720 
Degrees to this cycle but it’s a 
great one, and I believe one of the 
most successful we have had. 

‘“Seriously I do believe that we 
are due for another group of 
World War pictures. It’s eighteen 
years since the signing of the Arm- 
istice and the generation that is 
growing up is certain to be inter- 
ested in the campaign in which 
their fathers, uncles and older 
brothers played a. part. - 

‘* “Sons O’ Guns,’ of course, is 


those who worry about militarism, 
pacificism and the other isms need- 
n’t worry. We’re still, as they said 
in wartime, safe for Demoeracy.’’ 

In the east besides Joe E. Brown 
are Joan Blondell, Beverly Rob- 
erts, Eric Blore, Craig Reynolds 
and Winifred Shaw. 

The screen play is by Jerry 
Wald and Julius J. Epstein, bas- 
ed on the Broadway stage hit by 
Fred Thompson and Jack Dona- 
hue. Music and lyrics are by War- 
ren and Dubin with special num- 
bers staged by Bobby Connolly. 


not a serious treatise of war but 
shows the brighter side of the 


. American Expeditionary Force in 


France. I really believe that it is 
quite possible that this comedy 
may start another cycle of World 
War pictures.’’ 

Lloyd Bacon, a wartime Lieu- 
tenant Commander in the United 
States Navy, whose peacetime Na- 
vy and Marine pictures have been 
box office record makers, feels 
that it is still too early for anoth- 
er cycle of war pictures. 

‘The most ‘successful of the 
Civil War plays,’’ says Mr. Bacon, 
‘‘did not make their appearance 
until twenty-five years after that 
war. We are bound to have another 
cycle of World War films but I 
don’t believe that this will happen 
for at least another eight or nine 
years.’? 

‘Sons O’ Guns’’ is Joe E. 
Brown’s latest rollicking comedy 
romance. Others in the cast include 
Joan Blondell, Beverly Roberts, 
Erie Blore, Craig Reynolds and 
Winifred Shaw. 

The screen play is by Jerry 
Wald and Julius J. Epstein, based 
on the play by Fred Thompson 
and Jack Donahue. Music and ly- 
rics are by Warren and Dubin 
with numbers staged by Bobby 
Connolly. 


Joe Brown Holds Record 
For Baseball Trophies 


Star Comedian Of “‘Sons O’ Guns’? Has World’s 
Greatest Collection 


What is perhaps the world’s ‘greatest collection of ‘‘base- 


9? 


balliana 


is the property of Joe E. Brown, the wide-mouthed 
comedian now appearing at the 


Sets Sie ones Theatre, in the 


Warner Bros. comedy romance, ‘‘Sons O’ Guns.”’ 
It’s no secret that Joe, despite all his fame and fortune 
in the movies, would much rather have been a star ball-player 


in one of the big leagues. 

He did have a trial once with 
the New York Yankees, has back- 
ed several ball-clubs, has held an 
interest in the Kansas City team, 
and is still considering the idea 
of buying an interest in the Bos- 
ton Braves. 

Objects that have figured in 
important games are to Joe the 
most interesting and valuable ob- 
jects in the world. Since he’s 
America’s Baseball Fan No. 1, 
he has no diffieutly in acquiring 
his trophies. The players are 
glad to give them to him, and 
he’s a friend of every big leaguer 
and hundreds of minor leaguers. 


Has Babe Ruth’s Bat 


There was a World Series game 
a.few years back wherein Babe 
Ruth, the great Yankee, hit three 
home runs onthe same afternoon. 
The big heavy ash bat that Babe 
wielded, autographed by Ruth and 
all his teammates, has one of the 
star positions in Joe E. Brown’s 
collection. 

There was another World Se- 
ries game in which, in the ninth 
inning, the tying and winning 
runs were on base when the an- 
cient Grover Cleveland Alexander 
was called upon by the defending 
team to go into the box and pre- 
serve the one-run lead. He did it 
by striking out the batter on 
three blinding fast balls across 
the plate. Brown has the ball 
used in that heroic stand. 

Whenever Joe E. Brown is in 
the East during the baseball sea- 
son, he sits in the dugout with 
the players and manager. When- 
ever touring players, on exhibi- 
tion trips reach Hollywood in the 
Winter, they automatically be- 
come guests at the Joe E. Brown 
home. 


Lover of Football 


. He always brings back souve- 
nirs with him when he goes to 
a ball game. He has no end of 
bats, balls mitts, fielders’ glove 
and whatnot. He even has several 
complete uniforms, the latest be- 
ing one worn by the eminent 
“Dizzy” Dean. 

Football is Joe’s second-best 
love, and his pet team is the 
University of California at Los 
Angeles. Joe made a protege out 
of a great backfield player at U. 
C.L.A., named Mike Frankovitch, 
and after the boy graduated, got 
him a job as a catcher on the 
Mission ball-club of the Pacific 
Coast League. 

Joe likes to look at boxing 
matches, but has no special inter- 
est in any fighter. Nevertheless, 
he has several pairs of boxing- 
gloves that were worn in cham- 
pionship bouts, particularly in the 
lighter-weight classes. 


Basketball Backer 


Every Winter Brown gets to- 
gether, equips and backs a team 
of basketball players, who bear 
on their uniforms the legend, “Joe 
EK. Brown All Stars.” He pays 
their coach and trainer, pays their 
traveling expenses, and travels 
with them whenever he can. Joe 
likes the game, likes any competi- 
tive game, and is a genuinely 
grand sportsman. 

-“Sons O’ Guns” is a colorful, 
mirth-laden and tuneful romantic 
comedy of the World War days, 
dealing only with the bright and 


Veddy Good, Sir 


Eric Blore noted author and com- 
edian, who shines Joe E. Brown’s 
shoes in private and kicks him in 
the pants in public, in the new 
Warner Bros. musical ‘‘Sons O’ 
Guns,’’ which opens at the ............ 
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hilarious side of doughboy life 
in the A.E.F. Besides Joe E. 
Brown in the stellar role, the 
cast includes Joan Blondell, Bev- 
erly Roberts, Eric Blore, Craig 
Reynolds, Winifred Shaw, Joseph 
King and Robert Barrat. 

The picture was directed by 
Lloyd Bacon. 

Music and lyrics are by Harry 
Warren and Al Dubin while pro- 
duction numbers were staged by 
Bobby Connolly. 


E-E-E-Y-O-W! 


The terrifying Apache shown above 
is none other than Joe E. Brown, 
who has an even bigger hit than 
“*Bright Lights’’ in the new War- 
ner Bros. song and laugh musical, 
“Sons O’ Guns,’’ which is now 
playing at the %:.5.c.i.c..: Theatre. 
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Film Musical Outclasses 
Stage Show, Says Director 


Screen Version Of “Sons O’ Guns” Offers 
Bigger Production Scope 


‘““The movies have butchered my brain child!’’ How that 
ery used to rend the air above Hollywood and New York! 
Why is it so seldom heard today? 


Bobby Connolly, noted song and dance director, believes 
the answer is not only that the movies have vastly improved 
their treatment of adopted brain children, but that the par- 
ents of those brain children — novelists, playwrights, and 


producers of stage shows, such as 
himself, have at last reached a 
better understanding of film tech- 
nique and the elements of success- 
ful celluloid entertainment. 

They aren’t, he says, so readily 
thrown into a panic as in days 
past. All because, chiefly, the pub- 
lie has been teaching them again 
and again that it preferred the 
“‘maltreated’’ screen versions of 
their books and plays and musical 
shows to the pampered originals. 


Lesson to Stage Producer 


Bobby has just had an experi- 
ence which, all apart from_ his 
distinguished reputation as a New 
York producer and a musieal film 
maestro, entitles him to an opinion. 
His favorite, pet and personal 
Broadway hit, ‘‘Sons O’ Guns,’’ 
which he co-produced, has been 
screened by Warner Bros. and 
comes to the ................ Theatre on 
Jena ies , with Joe E. Brown in 
the starring role. Connolly himself 
directed the musical numbers of 
the film. 

‘And I’m happy about the re- 
sults,’’? said Connolly simply, and 
refreshingly. 


been constantly suggesting,’’ he 
continued. ‘‘It is that the differ- 
ence in scope between stage and 
screen, with the latter’s vastly 
greater possibilities for variety of 
background, Magnitude of action 
arenas and general complexity, be- 
wilders many adherants of the 
former. 

““For example, in our stage pro- 
duction of ‘Sons O’ Guns’ we 
could not show hundreds, apparent- 
ly thousands, of marching soldiers, 
street scenes of French villages, 
or the flash and thunder of World 
War effects in extensive areas of 
trenches and No Man’s Land we 
do in the film, 


Must Follow Sequence 


‘*The fact that so much more 
can be done with the story of a 
musical in its screen version does 
not mean that less can be done 
with the numbers. 

‘Tn other words, singing and 
dancing cannot break out at ir- 
relevant intervals throughout the 
show. The screen demands that 
there be a reason, and a logical 
time and place for the musical 


Joan Blondell, one of Hollywood’s brightest stars, is not at all the 


“Viewing mentally the difference 


sophisticated lady she appears in the above photograph in her new War- 


ner Bros. comedy ‘‘Sons O’ Guns.’’ 
ee ee ee PENCOMNG SONS aed ee 


In the film, which opens at the 


ee » She is a French barmaid who 


had what it takes to make Joe E. Brown forget to yell. 


between the stage and screen ver- 
sions of ‘Sons O’ Guns’ merely 
hammers home to me something my 
growing experience in pictures has 


numbers. So in ‘Sons O’ Guns’ 
musical numbers lead off the pic- 
ture, as we glimpse Joe E. Brown 
in his doughboy character for the 


Mat No. 209—20c 


Four Gay Song And Dance 
Acts In Joe E. Brown Film 


Bobby Connolly Stages Numbers With Music 
By Warren And Dubin 


In four big musical numbers of Joe E. Brown’s new War- 
ner Bros. picture, ‘‘Sons O’ Gun,’’ which comes to the 
SRS a ee ee Theatre on ..................., the whole range in song- 
and-dance variety from slam-bang comedy to romance in waltz- 
ballad time is covered. 

The numbers are ‘‘Over Here,’’ ‘‘For a Buck and a 
Quarter a Day,’’ ‘‘In the Arms of an Army Man’’ and a 


Film Musical Numbers 


Largely Created On Set 


Dance Director Works Out Specialties For 
‘Sons O’ Guns”? With Joe E. Brown 


For a rather remarkable reason, old-timers around movie 
studios think of musical numbers in pictures as resembling the 
slapstick comedies of silent film days. 

To the outsider’s eye, there is no similarity. To the in- 
sider, it lies in the fact that while today’s drama, comedy or 
tragedy is filmed strictly to plan and schedule, and follows 
script scenes with almost machine-like precision, the musical 


riotous Apache dance affair to that 
familiar theme of the step, ‘‘My 
Man.’’ The variety is achieved in 
several instances, within the scope 
of a single number. 

Bobby Connolly, who staged the 
numbers for the film and was ¢o- 
producer of the Broadway hit on 
which it was based, retained one 
famous tune from the original. 

That is ‘‘Over Here,’’ which 
because of its initial popularity 
and the fact it so perfectly ex- 
pressed the tempo and atmosphere 
of World War days, was adjudged 
particularly suitable as a musical 
link between the stage ‘‘Sons O’ 
Guns’’ and its film version. 

Arthur Swanstrom and Benny 
Davis wrote the lyrics of this num- 
ber, and J. Fred Coots the melody. 
Swanstrom, incidentally, was co- 
producer of ‘‘Sons O’ Guns’’ on 
Broadway, with Connolly. 

In the film, ‘‘Over Here’’ is 
sung by Joe E. Brown and the 
Chambers Male Chorus of thirty- 
two voices. 

‘“For a Buck and a Quarter a 
Day’’ was written especially for 
the ‘‘Sons O’ Guns’? film version 
by Harry Warren and Al Dubin, 
the celebrated song team. Warren, 
as usual, wrote the music, Dubin 
the lyries. It is sung—and danced 
—by Brown and Joan Blondell in 
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a French tavern sequence, and em- 
bodies in itself both tender ro- 
mance and a stirring crescendo of 
military flavor. It is in waltz- 
ballad time. 


Also by Warren and Dubin is 
‘“In the Arms of an Army Man,’’ 
which is sung in a doughboy enter- 
tainment feature by Winifred 
Shaw. This dark-eyed, statuesque 
beauty shares honors opposite 
Brown with Miss Blondell and Bey- 
erly Roberts in the picture. 

A riot of fun and fast panto- 
mimic action, dancing and fling- 
about acrobatics occurs in the 
Apache number, in which Brown 
does the feature dance with Frank 
Mitchell, of acrobatic fame, who 
portrays an Apache girl. 


Connolly wouldn’t risk the lives 
and limbs of girl dancers in the 
cafe dancing brawl, so husky men 
—some of them ex-football players 
—donned feminine Apache cos- 
tumes and wigs for the parts. 


In the picture in addition to Joe 
EK. Brown and the Misses Blondell, 
Shaw and Roberts are Eric Blore, 
G. P. Huntley, Jr., Robert Barrat, 
Craig Reynolds and other noted 
troupers. 

Lloyd Bacon directed. 


number is worked out in rehear- 
sals, and sometimes even while 
cameras are grinding. 

A typical example of the con- 
trast is seen in Joe E. Brown’s 
latest Warner Bros. film, ‘‘Sons 
O’ Guns,’’ now showing at the .... 
Sea ee Theatre. Although based 
on a Broadway musical staged by 
Bobby Connolly, who also directed 
the musical numbers of the film, 
a full-length movie comedy of hi- 
larious World War adventures, di- 
rected by Lloyd Bacon, was com- 
pleted before Connolly took over 
the megaphone. 

The comedy directed by Bacon 
could be released as a straight 
comedy without musical numbers, 
if need be. It would only be neces- 
sary to omit certain scenes of au- 
diences applauding the musical 
numbers. 


‘“Sons O’ Guns,’’ as Bacon di- 
rected it, marched along the path 
of -action laid out by the script, 
just as any regular film produc- 
tion does. But the musical side of 
‘“Sons O’ Guns,’’? was worked out 
step by step by Brown, Connolly, 
tune-masters Warren and Dubin, 
the ‘‘professor’’ at the piano and 
so on. Everybody made sugges- 
tions. Many ideas were advanced, 

“and some were chosen. As in the 
comedy of yore, some of the best 


‘‘business’’?’ originated in this 


manner, 


For the film version of ‘‘Sons 
O’ Guns’’ one particularly good 
new number, ‘‘For a Buck and a 
Quarter a Day,’’ is sung by Brown 
and Joan Blondell, who with two 
other singing heroines, Winifred 
Shaw and Beverly Roberts, plays 
opposite the star. As much as pos- 
sible of original music, retaining 
the war-time flavor, was retained. 


Naturally the outstanding hit 
tune of the Broadway show, ‘‘ Over 
Here,’’ was sure of its place in 
the film. And a very amusing 
Apache dance entertainment, sup- 
posedly staged by the doughboys 
of the film, utilizes ‘‘My Man’’ 
for its theme, with Joe E. and 
Frank Mitchell doing the comedy 
dance, which is something between 
a wrestling match, a tumbling ex- 
hibition and a riot. 


Others in the cast include Eric 
Blore, Craig Reynolds, Joseph 
King, Robert Barrat and G. P. 
Huntley, Jr. The screen play is 
by Jerry Wald and Julius J. Ep- 
stein, based on the play by Fred 
Thompson and Jack Donahue. New 
music and lyrics are by Warren 
and Dubin. 


PUBLICITY 


first time, or rather as a New York 
musical comedy star in doughboy 
costume, whooping for patriotism 
and the sale of Liberty Bonds 
from the stage. 


‘<Then follows the action of the 
story, by which Brown, escaping 
from Winifred Shaw, who pursues 
him, and with the approval of Bev- 
erly Roberts, to whom he is engag- 
ed, becomes a real doughboy. A 
romantic scene in a French tavern 
with Joan Blondell as Yvonne, the 
French heroine of the story, gives 
us a chance to use a bright new 
number, ‘For a Buck and a Quar- 
ter a Day,’ which the two sing 
and dance. 


Musical Numbers Logical 


“‘And finally, there come enter- 
tainment sequences in a doughboy 
show behind the front lines. Thus 
the musical numbers enter at logi- 
cal spots, a thing experience has 
proved it demanded by film au- 
diences, who like to be earried 
along by a story without any 
breaks in the illusion of reality. 


Lloyd Bacon directed the story 
part of ‘‘Sons O’ Guns.’’ 


Frank Mitchell plays a part in 
the picture and also does a comedy 
Apache dance with the star—one 
of those female impersonations the 
doughboys used to do in entertain- 
ment units. Eric Blore, Craig Rey- 
nolds, G. P. Huntley, Jr. and. 
other favorite actors appear in the 
story action. 

The screen play is by Jerry 
Wald and Julius J. Epstein, based 
on the play by Fred Thompson 
and Jack Donahue. 


Winifred Shaw 


The ‘‘ Lady in Red’’ who made the 
‘‘Lullaby of Broadway’’ famous 
turns screen siren much to the dis- 
may of Joe E. Brown and his 
host of fun makers who are com- 
UO AO RUNG sere og re Theatre on 
Sot Cae in the Warner Bros. 
comedy ‘‘Sons O’ Guns.’’ 
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Blore Studied 
Drama In Balloon 


Erie Blore, noted English char- 
acter actor who has a leading 
role with Joe E. Brown in War- 
ner Bros.’ rollicking comedy, 
“Sons O’ Guns,” which comes to 
CHO reas: Theatre on .......5.....:.. : 
once studied dramatic art in an 
observation balloon. 


It was during the World War, 
in which Blore served in the 
Royal Air Corps. He wrote, dra- 
matized and memorized his parts 
in plays to be produced as mili- 
tary entertainment offerings, 
while watching with a keen eye 
for German planes, which had a 
habit of shooting down observa- 
tion balloons! 


Twelve Famous Athletes 
Work In Joe Brown Film 


Star Of ‘Sons O’ Guns” Realizes His Boyhood 
Ambition 


There was the Klondike gold king who struck it rich and 
realized his long-cherished ambition to drive down the streets 
of Seattle in a big open car, smoking two cigars at once. But 


tastes differ. 


Joe EK. Brown’s success has enabled him to go in for some- 
thing he dreamed of in his boyhood. 
A stage and circus performer since early childhood, these 


pursuits were simply ‘‘shop’’ to 
him. And he never hankered to be 
a railroad brakie or engineer. 
What he wanted to become was a 
champion athlete, preferably in 
baseball and football. 

“‘And you’ll have to take my 
word for it that I didn’t want this 
dream to come true because I 
wanted to be a hero, myself,’’? Joe 
explains, ‘‘What I wanted was to 
be able to associate, as one of 
them, with the idols of those 
sports.’’ 


Joe played baseball and foot- 
ball, but didn’t realize his ambi- 
tion to the full, associating with 
idols of these games, until the 
Midas touch of the movies turned 
his mighty grin into a million-dol- 
lar asset. 

And this is how Joe realizes 
his boyhood ambition, now he’s a 
movie star. 

In a single day on the set of his 
current Warner Bros. production, 
“Sons O’ Guns,’’ which comes to 
the sie, castes Theatre -On...6. scale: 
twelve noted athletes were in cos- 
tume and grease paint. Between 
scenes they chewed the rag with 
Joe. 

Pat O’Shea of major league fame 
serves as Brown’s stand-in. Frank 
Shellenback, famous spitball artist 
of the Pacific Coast League and 
present pilot of the Hollywood 
club, played a bit as an overseas 
M. P., and five football players, 
four of whom are of the current 


University of California in Los 
Angeles team, the fifth now a 
catcher with the Coast League 


Missions, were also M. P.’s. 


The catcher is Mike Frankovich, 
who was just graduated. The pig- 
skinners are Mike’s brother Lee, 
and Earl Sargeant, Bill Murphy 
and Tex Harris. 

Now Joe has a basket-ball team 
called Joe E. Brown’s All-stars. 
The cognomen is deserved, because 
some champion cage men form the 
quintet. In baseball season Brown 
sponsors a semi-pro ball team, 
which in the fall includes many a 
major leaguer. In football season 
the comedy star sometimes sits in 
with a professional team, and oft- 
en aids deserving collegians who 
are financially hard-pressed. 

All of which explains why the 
rest of Hollywood can have its 
fine cars, diamonds, pomp and cir- 
cumstance. Give Joe his boyhood 
ambition—association with athletes 
—and he will tell you Fortune had 
used him well. 


*€Sons O’ Guns’’ is a colorful, 
mirth-laden and tuneful romantic 
comedy of the World War days, 
dealing only with the bright side 
of doughboy life in the A. E. F. 
Besides Joe E. Brown in the stel- 


lar role, the cast includes Joan 
Biondell, Roberts, Eric 
Blore, Craig Reynolds, Winifred 
Shaw, Joseph King and Robert 
Barrat. 


Beverly 


The picture was directed by 
Lloyd Bacon from the screen play 
by Jerry Wald and Julius J. Ep- 
stein, based on a play by Fred 
Thompson and Jack Donahue. Mn- 
sic and lyrics are by Harry War- 
ren and Al Dubin while Bobby 
Connolly staged the musical num- 
bers. 


Joe E. Brown 


He sings, dances, makes love and 
dodges women ina barrage of hil- 
arity as he leads a regiment of 
laugh provokers in ‘‘Sons O’ 
Guns,’’ the Warner Bros. song 
Show coming tO the ........c0...cc0te-s 
LNCGU CONS ICS, see 
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Joe Brown Prefers 
His Mud Dirty 


Clean mud has now been added 
to the list of ‘believe it or nots.’ 

A salesman tried to peddle some 
for Warner Bros,’ “Sons O’ Guns,” 
whieh.comes 40: the =..isgs.-2.5ccen: 
Theatre One... 2..33: But Joe E. 
Brown voted in favor of ordinary 
“dirty” mud. 


A chemical which makes a 
brown, sticky froth when mixed 
with water is the substitute. 


They've Got Everything 


Hardest Boiled 
‘Gals’ In Films 
Do Apache Step 


Those who think they’ve seen 
hard-boiled chorines and hard-bit- 
ten dance hall dames, ‘‘ain’t seen 
nothin’ yet.’’ There’s an Apache 
dance number in the Warner Bros. 
film verision of the Broadway 
musical hit, ‘‘Sons O’ Guns,’’ 
which: comes: to the ......i2.:.8.0.04 
Theatre On vs, -e i eae cs , in which 
twenty-six ‘‘lassies’’ representing 
French Montmartre habitues show 
what the really hard-boiled gal 
looks like—and does. 


But there’s a secret behind these 
cast-iron Kates: They’re men, and 
not chorus boys either. Rigged up 
in feminine apparel and wigs and 
appropriately placed padding, they 
represent doughboys who have don- 
ned feminine disguise for an en- 
tertainment stunt in war-time 
France. 


Several of the twenty-six. were 
good football players a few sea- 
sons ago, and two currently play 
baseball. 


But of course, Bobby Connolly, 
maestro of the dance who staged 
this and other musical numbers 
for the film ‘‘Sons O’ Guns’’ and 
was co-producer of the stage hit 
on Broadway, used the toughest- 
looking types for masculine roles. 
And what types those babies are. 
They make the ‘‘ladies’’ they 
dance with seem like fluffy little 
clinging vines by comparison. 


All of which is a grand build- 
up for the entrance of the hero 
of the story, Joe E. Brown, and 
the introduction to the Apache 
dance number he does with Frank 
Mitchell, of Mitchell and Durant 
fame. 


Frank is also in feminine appar- 
el, and the dance they do to that 
familiar old Apache air, ‘‘My 
Man,’’ is something between a 
tumbling exhibition and a modern 
wrestling bout. 


““Sons O’ Guns’’ is a rollick- 
ing comedy presenting the humor- 
ous side of the World Was based 
on the play by Fred Thompson 
and Jack Donahue. There is a 
tuneful background with music and 
lyrics by Harry Warren and Al 
Dubin. 

Besides Brown and Mitchell the 
cast includes Joan Blondell, Bever- 
ly Roberts, Eric Blore, Craig Rey- 
nolds, Winifred Shaw, Joseph King 
and Robert Barrat. 

Lloyd Bacon directed the com- 
edy from the screen play by Jerry 
Wald and Julius J. Epstein. 


Joe Ek. Brown and Joan Blondell, who sing, dance, make love and scrap 
through an evening of hilarious merriment in ‘‘Sons O’ Guns’’ the 


Warner Bros, song and laugh musical coming to the 
ONS a 


rire a Theatre 


ee errant | 


Mat No. 203—20c 


PUBLICITY 


| He’s A Passionate Apache 


r 


Joe E. Brown, shown above hiding behind the mustachios, and Frank 
Mitchell, all dressed up like a lady cut-throat, do an ““ Apache’’ dance 


that would make a Parisian gamin hang his bead_as : 
envy or something in ‘‘Sons O’ Guns,’’ the Warner Bros. hit now at 
NG See ae 


ale angi) 


eee. Theatre. 


Mat No. 210—20ce 


Joan Blondell Reveals 
Secrets Of Movie Magic 


Feminine Lead In “Sons O’ Guns” Tells How 
Designers Dress Sets 


A hidden secret of those movie magicians who design and 
‘“dress’’ sets is revealed, at last, not by the close-mouthed clan, 


but by Joan Blondell. 


‘““Did you ever wonder why you can tell at a glance the 
locale of most sets representing exotic scenes, that is, whether 
they represent a little street corner in China, a market in 
Arabia or Old Mexico?’’ Joan asks. 


‘“‘They don’t have signs on 
them, you know. When you see 
them on the screen at the begin- 
ning of a picture, not as yet identi- 
fied by dialogue, action or title, 
or when you merely run into one 
on a movie lot, they suggest in- 
stantly to the experienced traveler 
the locale they’re supposed to rep- 
resent. 

“‘T mean just settings, perhaps 
only small ones, without people, 
who are identifiable by their na- 
tional costumes. Try it in a for- 
eign country some time. It isn’t 
nearly so easy as you imagine. A 
small scene in Peking is liable to 
look like a bit of East Side New 
York or London. 

““The reason you can identify 
them so quickly in the movies, 
isn’t, therefore, because of all the 
accuracy or realism you _ hear 
about. Rather, the designers take 
the artistic license of concentrat- 
ing in whatever small set you see, 
enough subtle indications of its 
locale to ‘tip off’ the spectator! ’’ 

That this is actually done in 
modern pictures in a subtle man- 
ner can be proved by pointing to 
sets of French world-war locales 
used in ‘‘Sons O’ Guns,’’ the 
Warner Bros. comedy romance now 
showing at. the: sack: Theatre. 

“CA few years ago a French vil- 
lage street such as this one would 
have had a lot of signs, French 


words and proper names, on stores 
and so on,’’ Joan observed. ‘‘ This 
one, you’ll notice, doesn’t. Neither 
do aetual French villages, as small 
as this one. The residents know 
where the local grocery store is; 
they need no signs to direct them. 

““Yet any small section of this 
village street set, if yout look at 
it critically, suggests not only the 
French country village locale, but 
even the period—world war time. 
That’s because of the little touches 
crowded into every possible camera 
angle, which identify it to the sub- 
conscious mind. 

‘*]t may not be literal realism, 
for if you were blindfolded, rock- 
eted to France and dropped into 
such a town you might not so read- 
ily guess where you were. But I 
maintain that, as it’s done now, 
itoseartl?? 

‘*Sons O’ Guns,’’ is a colorful, 
mirth-laden and tuneful romantic 
comedy of the World War days, 
dealing only with the bright and 
hilarious side of doughboy life in 
the A. E. F. Joe E. Brown has 
the stellar role, while others in 
the cast besides Miss Blondell in- 
clude Beverly Roberts, Eric Blore, 
Craig Reynolds, Winifred Shaw, 
Joseph King and Robert Barrat. 

The picture was directed by 
Lloyd Baeon. 
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Joan Blondell 
Snaps Snoopers 
With Door Camera 


Curious tourists who ring Joan 
Blondell’s *ront door bell just to 
see what happens are given the 
surprise of their lives. 

Joan, now playing the feminine 
lead opposite Joe E. Brown at 
Che ea cee Theatre, in the 
Warner Bros. production, ‘‘Sons 
O’ Guns,’’ has installed an elee- 
trieally controlled camera which 
automatically photographs every 
person who rings her bell when she 
is not at home. A push on the 
bell button puts the mechanism in- 
to action, turns on a hidden light 
and makes the picture before the 
startled visitor has time to move 
out of range. 

When Joan herself is at home 
and expecting visitors, the camera 
is turned off, But when she is 
away or has retired, the casual 
bell ringer gets a surprise. 

Since Joan has moved to the 
Toluca Lake district in North Ho)- 
lywood an average of three stran- 
gers a day have rung her door 
bell. She knows that most of these 
are merely curious people or agents 
and peddlers but she wants a rec- 
ord of the unexpected callers. 

‘“And this gives me a record of 
the friends I missed seeing, too,’’ 
she added. 

*“Sons O’ Guns’’ is an hilarious 
comedy romance of World War 
days based on the play by Fred 
Thompson and Jack Donahue, with 
music and lyrics by Harry Warren 
and Al Dubin and specialty num- 
bers staged by Bobby Connolly. 

Besides Joe E. Brown and Miss 


Blondell, the cast includes Beverly - 


___—. ~ Reoberu,—Erice- Blore;—Oraigz Key- 
nolds, Winifred Shaw, Joseph 


King and Robert Barrat. 

The picture was directed by 
Lloyd Bacon from the screen play 
by Jerry Wald and Julius J. Ep- 
stein. 


Beverly Roberts 
Introduces New 
Style Of Singing 


Beverly Roberts is the inventor 
of a brand-new way of singing. 
Like many an invention, Beverly’s 
was mothered by necessity. 

Miss Roberts, now playing with 
Joe E. Brown in ‘‘Sons O’ Guns,’’ 
the Warner Bros. picture showing 
ab the 35,25. Theatre, told for 
the first time how she ‘‘invented’’ 
the song specialty which brought 
her fame and a long-desired con- 
nection with the movies. 

‘*T was stranded in Paris after 
a semi-successful career as a nov- 
ice in the art of stage acting,’’ 
Beverly explained. ‘‘I had played 
small parts in New York and Lon- 
don, but on account of the lan- 
guage couldn’t get anything in 
Paris. But necessity drove me to 
try for something. I thought I 
could learn enough French to sing 
a few simple songs. 

‘‘The only trouble with that 
was that I didn’t think I could 
sing. So I tried out what was 
later called ‘dramatic talking’ or 
‘conversational singing’ at the 
Noctam Bules. To everyone’s sur- 
prise, it was quite a success. So 
when I returned to New York I 
kept on with it, until the movies 
crooked a finger at me.?’ 

‘“Sons O’ Guns’’ is a rollick- 
ing comedy presenting the humor- 
ous side of the World War based 
on the play by Fred Thompson and 
Jack Donahue. ‘There is a tune- 
ful background with music and 
lyrics by Harry Warren and Al 
Dubin, and_ specialty numbers 


staged by Bobby Connolly. 


~wesides Joe E. Brown and Miss 

Roberts, the cast ineludes Joan 
Blondell, Eric Blore, Craig Rey- 
nolds, Winifred Shaw, Joseph 
King and Robert Barrat. Lloyd 
Bacon directed the comedy from 
the screen play by Jerry Wald and 
Julius J. Epstein. 


Joan Got Cut Out 


Mat No. 206—20c 
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Plays Valet So 
Often He Says 
‘Sir’ To Butler 


The ritzy Hollywood actress who 
is supposed to have called her but- 
ler ‘‘dear’’ before guests has 
nothing on Erie Blore, now play- 
ing in the Warner Bros. picture, 
‘“Sons O’ Guns,’’ which comes to 
(Os bares aes Theatre on .........0..00.6 

Blore occasionally gets absent- 
minded and says ‘‘yes, sir!’’ to 
his ‘‘gentleman’s gentleman,’’ or 
on being asked if he’ll have his 
dinner clothes laid out, replies: 
‘*Tf you’ll be so kind, sir!?? 

But Blore has a good excuse, 
and the butler, he says, doesn’t 
mind, being accustomed to his 
ways. In fact, the butler is rather 
proud of the fact that his pro- 
fession is so well represented on 
stage and screen, and suspects his 
own perfect manners help his em- 
ployer create those famous butler 
and valet characterizations. 

‘*My. part as Joe E. Brown’s 
valet offered an experience that 
was quite novel to me,’’ Blore 
said. ‘‘I began the picture as the 
star’s valet, but when he joined 
the A. E. F. and departed for 
France, I followed and became a 
tough-talking, bullying army ser- 
geant. 

‘‘So I got a taste of giving or- 
ders as well as receiving them. Of 
the two arts, on stage or sereen 
or real life, I still think, however, 
the greater is to receive orders, as 
a perfectly trained valet or butler 
does! ’? 

Besides Joe E. Brown and 
Blore the cast includes Joan Blon- 
dell, Beverly Roberts, Craig Rey- 
nolds, Winifred Shaw, Joseph 
King and Robert Barrat. 

The picture was directed by 
Lloyd Bacon from the screen play 
by Jerry Wald and Julius J. Ep- 
stein, based on a play by Fred 
Thompson and Jack Donahue. 
Musie and lyrics are by Harry 
Warren and Al Dubin. Production 
numbers were staged by Bobby 
Connolly. 


Winifred Shaw 
Again Has Role 
Of Gold Digger 


Winifred Shaw is back where 
she started from in pictures. Be- 
ginning her film career with a 
vamp role in ‘‘Sweet Adeline,’’ 
she scored a hit that led to a 
Warner Bros. contract and pic- 
tures such as ‘‘Gold Diggers uf 
1935,’’ ‘‘In Caliente,’’? ‘‘The 
Case of the Curious Bride,’’ 
‘‘Front Page Woman,’’ and sev- 
eral others. 

Now she’s playing a vamp role 
in Joe E. Brown’s new starring 
vehicle, ‘‘Sons O’ Guns,’’ which 
comes to the ..........0..... Theatre on 


Joe has three sweethearts in the 
picture, Joan Blondell, Beverly 
Roberts and Winifred. And Wini- 
fred is by far the most pestifer- 
ous. He is obliged to flee from 
her love and, confirmed pacifist 
though he is in this screen version 
of the Broadway musical hit, he 
joins the army seeking the peace 
and quiet of war. 

But Miss Shaw bobs up in 
France, and continues to make 
love to Joe practically to the fin- 
ish. 

‘*Sons O’ Guns’? is a hilarious 
comedy romance of World War 
days based on the play by Fred 
Thompson and Jack Donahue, with 
music and lyrics by Harry Warren 
and Al Dubin. Joe E. Brown has 
the stellar role while others in the 
cast include Joan Blondell, Beverly 
Roberts, Eric Blore, Craig Rey- 
nolds, Joseph King and Robert 
Barrat. 

The picture was directed by 
Lloyd Bacon. 


PUBLICITY 


Joe E. In Curl Paper 


Here’s how Joe E. Brown, star of the Warner Bros. musical, ‘‘Sons O’ 


Guns’’ which opens at the ................ 


eee Theatre On 0.0... looks 


as a three dimension caricature. These unique studies are made entirely 


Mat No. 212—20¢ 


Comedy Side Of 
War Is Shown In 
Joe Brown Film 


‘‘Tf real wars were like this,’’ 
said Joe E. Brown, ‘‘we’d hate 
peace! ’? 


Which gives a hint of the novel 
picture Warner Bros. launched in 
their film version of the Broad- 
way musical show, ‘‘Sons O’ 
Guns,’’ now showing at the ....... 

Theatre. It is a war picture 
with all the movie-army mobili- 
zation pomp and massiveness of 
such pictures as ‘‘All Quiet on 
the Western Front,’’ and ‘‘What 
Price Glory,’’ but completely in 
comedy vein. Not a touch of the 
grim side is allowed to enter or 
even be suggested. 


Brown’s comment referred di- 
rectly to sequences in which war- 
time entertainment units and the 
rather hectic life of ‘‘our boys’’ 
in the French taverns are featur- 
ed. Joan Blondell, as a French 
tavern maid, sirenesque accent and 
all, holds forth at one of the liq- 
uoring places, and Winifred Shaw 
and Beverly Roberts head a crowd 
of beauties among the entertain- 
ers. 

Oddly enough, the entertainment 
units which played such a happy 
part in the doughboy’s life ‘‘ over 
there’’ have never received much 
recognition in pact war films. 
They are now seen as they actual- 
ly were in sequences of ‘‘Sons O’ 
Guns.’? 


The keynote in this comedy war 
picture is authenticity. It is the 
belief of the director, Lloyd Bacon, 
that the comedy, human rather 
than extravagant, is more effect- 
ive against very realistic back- 
grounds. 

*“Sons O’ Guns’’ is based on 
the play by Fred Thompson and 
Jack Donahue, with music and ly- 
ries by Harry Warren and Al Du- 
bin and production numbers staged 

by Bobby Connolly. 


Joe E. Rescues 
Joan Blondell 
From Bad Burn 


Joe E. Brown used his comedy 
juggling skill to save Joan Blon- 
dell from serious burns during the 
production of the Warner Bros. 
picture, ‘‘Sons O’ Guns,’’ which 
comes to the ................ Theatre on 


Brown, sitting near Miss Blon- 
dell on the set, saw a prop boy 
drop a war-time flare tube, a 
roman-candle-like device. A mag- 
nesium flare shot out as it fell. 
It was headed directly in line with 
Miss Blondell’s face. Brown, wear- 
ing a German officer’s spiked 
helmet, tossed the headgear over 
the mouth of the tube in time to 
catch the flare. The toss was all 
of ten feet, made from a sitting 
position, and was just in time. 


‘*T was lucky,’’ Brown declar- 
ed. ‘‘I’ve tossed almost every kind 
of hat on pegs and heads in com- 
edy juggling scenes, but never a 
heavy metal helmet.’ 


The prop boy who dropped the 
flare was treated in the studio hos- 
pital for burns on the hand and 
wrist, caused by a flame leakage 
from the tube he was trying to 
hold. 


‘Sons O’ Guns’? is an hilarious 
comedy romance of World War 
days based on the play by Fred 
Thompson and Jack Donahue, with 
music and lyrics by Harry War- 
ren and Al Dubin. Production 
numbers were staged by Bobby 
Connolly. 


Besides Joe E. Brown and Miss 
Blondell the cast includes Beverly 
Roberts, Eric Blore, Craig Rey- 
nolds, Winifred Shaw, Joseph 
King and Robert Barrat. 


The picture was directed by 
Lloyd Bacon from the screen play 
by Jerry Wald and Julius J. Ep- 
stein, 


POs LLCITY 


Stand-in Couldn’t Yell 
Like Joe E. Brown 


When Pat O’Shea, of baseball 
fame, took over the job of being 
Joe E. Brown’s stand-in for the 
Warner Bros. picture, “Sons O’ 
Guns,” now showing at the .......... 
Theatre, he was warned that it 
would be a tough job. He’d have 
to do what Brown did, and Joe 
having been a circus acrobat, that 
was saying something. 

But it wasn’t an acrobatic feat 
that finally tripped Pat up. It 
was a yell. 

A stand-in simply goes through 
the star’s act for the benefit of 
cameramen and electricians. The 
scene on which O’Shea tripped 
called for a typical Joe E. Brown 
yell. Pat tried. The old baseball 
stuff. 

“It’s no use,” the sound man 
declared. “We can’t adjust the 
mike to that. When Joe yells, 
it’?ll crack it open. Call Joe. He’ll 
have to do that yell himself.” 


Joan Blondell Has 
Sworn Off Kissing 


During an epidemic of colds 
and influenza which went the 
rounds of Hollywood during the 
production of “Sons O’ Guns,” in 
which Joan Blondell has the fem- 
inine lead opposite Joe E. Brown, 
the Warner Bros. star swore off 
kissing. She wouldn’t even kiss 
her son, Norman. 

“The doctor tells me that cold 
germs are caught by kissing more 
than any other way,” the actress 
said. “No more kisses until this 
epidemic is over. 

“Sons O’ Guns” is an hilarious 
comedy coming to the ....0 
ERG Ate OM oe . 


English Actor Turns 
Against Tea 


G. P. Huntley Jr., himself a 
noted English actor and son of 
the celebrated British Thespian, 
G. P. Huntley Sr., once shared 
the tea habit of his countrymen. 
Now he’s turned to coffee. 

In a tippling scene in Joe E. 


Brown’s current Warner Bros. 
comedy, “Sons O’ Guns,” now 
showing at the ou. Thea- 


tre, he drinks quarts of supposed 
liquor. In reality it was tea. 


Huntley says he is quite fed up 
on tea. 


Joe and Joan—What a Team! 


Beverly Roberts 


She’s the Colonel’s daughter, and 
a dream, but she was just another 
fiancee to Joe E. Brown, who has 
his biggest hit in ‘‘ Sons O’ Guns,’’ 
the Warner Bros. comedy opening 
GU ThE TD WEQUNE ON. ce 
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Learns French When 
Stranded in Paris 


The way to learn a foreign 
language, according to Bev- 
erly Roberts, is to be stranded 
in the country that speaks it. 
Beverly, now playing in Joe E. 
Brown’s picture, “Sons O’ Guns,” 
which is showing at the ................ 
Theatre, learned French to get a 
job singing at the famous “Noc- 
tam Bules.” 


Fails As a Doctor, 
Becomes Actress 


If Beverly Roberts hadn’t fail- 
ed in elementary science in high 
school, she might not now be 
playing an important role with Joe 
E. Brown in the Warner Bros. com- 
edy, “Sons O’ Guns,” which comes 
tortthe Ses er oes Theatre on 
eee eae The actress once in- 
tended being a doctor. 

When she failed in physiology 
she decided she had better try 
some other profession. 


Joe E. Brown and Joan Blondell, teamed in Warner Bros.’ big song 
and laugh show ‘‘Sons O’ Guns,’’ the mad merry musical that made 


Broadway surrender to its hilarity. It’s coming to the 
OME 


ee ee Theatre 


Mat No. 201—20e 


Joan Blondell Learns 
Doughboy’s French 


Joan Blondell has applied a 
famous old principle of learning 
foreign language to her current 
problem of speaking English with 
a French accent in the Warner 
Bros. picture, “Sons O’ Guns,” 
which comes to: thé: ..0:...2.%.2.3:.... 
Pheatre On. 25. aes 

Not that Joan, who plays op- 
posite Joe E. Brown, doesn’t know 
her accents. She once toured a 
vaudeville circuit as a child per- 
former doing a French skit. But 
according to Joan there are ac- 
cents and accents, and hers in 
“Sons O’ Guns,” is going to be 
the real Paree. 


While the picture was in pro- 
duction, Joan spoke nothing but 
French-dialect English, before the 
cameras and away from them. 
Moreover, she had as her con- 
stant companion the French-Can- 
adian actress Luppee Lupien, from 
the New York stage. Miss Lupien 
is noted for her French accent 
parts. 


Joan Blondell Sits 
On Bar Too Often 


It’s the simple stunts you have 
to do in pictures, rather than the 
complicated ones, according to 
Joan Blondell, which are hardest. 


Joan referred to a complicated 
dance routine .she and Joe E. 
Brown were learning for “Sons O’ 
Guns,” the Warner Bros. film 
version of the stage musical, now 
showing at the ................ Theatre. 
She had no trouble in learning 
the steps and some of the acro- 
batie gyrations Bobby Connolly, 
who is staging the numbers, de- 
manded. 


But the matter of jumping from 
the floors to a sitting position on 
a full-sized tavern bar was some- 
thing else again. By the time 
Joan had mastered the feat, sit- 
ting anywhere had temporarily 
lost its appeal to her. 


Wini Shaw Inherits 
Talents of 3 Races 


Nature showered down gifts on 
Winifred Shaw which Hollywood 
has learned to appreciate. 

The Warner Bros. featured ac- 
tress, now playing with Joe E. 
Brown in “Sons O’ Guns,” which 
comes to the ................ Theatre on 
Beta Siren # , has inherited three 
distinct talents from three races. 

Of Hawaiian, English and Irish 
parentage, she combines the beau- 
ty characteristic of all these 
races, with Hawaiian eyes and 
teeth and lips; English classical 
profile, and Irish piquaney. And 
from Hawaiian ancestry she got 
singing and dancing talent, from 
the English forebears a distin- 
guished dramatic lineage, and 
from the Irish an entertainer’s 
flair. 


Joe Brown Offered 
Job of Columnist 


Joe KE. Brown, now appearing 
CW Hd I Sherr eras eer Theatre in the 
Warner Bros. picture “Sons O’ 
Guns,” has been offered the job 
of a syndicated feature columnist 
for a string of British colony 
newspapers. 

But Joe is not to write on the 
movies, but on the subject about 
which he is perhaps most familiar 
of all, sports. 

The material would be primari- 
ly for Australia and New Zealand, 
where American sports are great- 
ly in favor. Joe’s comments would 
be chiefly on matters of interna- 
tional competition, such as Olym- 
pic events, Davis Cup tennis, and 
so on. 

Joe now has the offer under 
consideration. ; 


A Yankee Doodle Dandy 


Joan Blondell, who has the leading feminine role opposite Joe E. Brown 
in the new Warner Bros. song and laugh show ‘‘Sons O’ Guns’’ which 


COMES VO" THES sete Theatre on 


Serie: , ts shown above giving 


the Statue of Liberty a couple of lessons in patriotism, posture and allure. 


Mat No. 


202—20¢e 


Joan Blondell Is 
Not Afraid of Mice 


Joan Blondell is a brave girl 
—at times. 

Joan was working behind a 
bar in an inn representing a 
scene in France during the 
World War, for Joe E. Brown’s 
latest Warner Bros. comedy, 
““Sons O’ Guns,’’ which comes 
b0= thé 2 isc. Theatre on .... 

While the camera ground, 
Joan leaned over the bar and 
kissed Joe E. as calmly as you 
please and with considerable 
enthusiasm. But the moment Di- 
rector Lloyd Bacon said 
““Cut,’’?’ Joan let out a wild 
screech and was atop the bar 
in one leap. 

‘“What’s the matter?’’ cried 
a host of players and prop men 
as they rushed to Joan’s aid. 

‘“‘Take it away! Take it 
away,’’ she yelled. ‘‘It’s a 


mouse. It was running across 
my feet all the time I was mak- 
ing the scene.’’ 


Beverly Roberts Meets 
Nurse in Films 


Beverly Roberts, Warner Bros. 
featured actress, had a visitor on 
the set of “Sons O’ Guns,” one 
day during the production of the 
picture which comes to the ............ 
TREStO ON ac, a . She was 
a colored woman wearing a large 
pair of prop wings which identi- 
fied her as one of the angels from 
the set of “The Green Pastures.” 

“You won’t remember me, hon- 
ey,” said the visitor, “but when 
you were a baby in New York 
City, I was your nurse.” 

She went to Hollywood some 
years ago to work as an extra, 
preferring that to nursing. 


Eric Blore Prefers 
Butler Roles 


Erie Blore is one Hollywood 
actor who actually wants to be 
“typed.” He has a reason. Vet- 
eran of many butler and valet 
roles, until recent years he suc- 
ceeded in avoiding becoming too 
closely identified with them. But 
when New York critics said he 
“stole” all the scenes in the stage 
version of “The Gay Divorcee,” 
in which he played butler, he be- 
gan to think there was something 
for him in such roles. 


Then he went to Hollywood and 
repeated the performance not on- 
ly in the film version of “The 
Gay Divorcee” but in “Top Hat.” 
His latest butler part is in the 
Warner Bros. picture, “Sons O’ 
Guns,” now showing at the 
Theatre. 


Imaginary Cooties 
Bite Film Extras 


While directing a scene for 
Joe E. Brown’s latest Warner 
Bros. comedy, ‘‘Sons O’ 
Guns,’’ which comes to the ... 
Soe ee Theatre on x 
Lloyd Bacon noticed a number 
of extras, who were dressed in 
regulation O. OD. uniforms, 
scratching themselves. 

‘‘What’s all the scratching 
about?’’ he demanded. 

““Cooties, Sir,’’? said one of 
the men saluting. 

“*Don’t tell me that,’’ said 
Bacon. ‘‘Those uniforms are 
sterilized every time they are 
used. ’? 

‘‘It’s the memories they 
bring up,’’ explained the extra. 
““We’re ex-service men. Every 
time I put on a uniform I can 
feel the cooties biting.’’ 
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Below is the official billing for “Sons O’ Guns.” It is im- 


portant that this be followed without change or variation. 


Warner Bros. Pictures, Ine. 


25% 


and The Vitaphone Corp. 


present 


JOE E. BROWN 


100% 


“SONS O° GUNS” wm: 


with 


JOAN BLONDELL 


85% 


Beverly Roberts — Eric Blore — Winifred Shaw 75% 


Craig Reynolds — Joseph King — Robert Barrat 60% 


Directed by Lloyd Bacon 20% 

Musie and Lyries by 
Harry Warren and Al Dubin —. 15% 
A WARNER BROS. 40% 
Productions Corporation 5% 
Picture 25% 


Jimmy Canfield (Joe EH. Brown), 
doesn’t want. to enlist at the out- 
break of the World War. He is in 
uniform all right, but only part 
of the time. He’s starring in a 
Broadway musical in which stir- 
ring patriotic numbers oceur. In 
full doughboy regalia, he makes 
eloquent appeals to sell Liberty 
Bonds, but this doesn’t win the 
aproval of Colonel Harper (Jos- 
eph King), his fiancee’s father. 
And his girl, Mary Harper (Bev- 
erly Roberts), is luke-warm in his 
defense. She, too, thinks Jimmy 
should enlist. But he can’t get 
warlike or angry at anyone, even 
when his valet, Hobson (Eric 
Blore), obligingly kicks him and 
ealls him names. 

It takes a dangerous siren with 
whom Jimmy has become entang- 
led, Bernice (Winifred Shaw), to 
drive Jimmy to war. To escape her 
and her threats of breach of prom- 
ise suits, he marches with his stage 
uniform in a line of departing 
doughboys, intending to step out, 
but Lieutenant Burton (Craig 
Reynolds), won’t let him. And 
next we see him in France, at a 
little village near the front, where 
he meets Yvonne (Joan Blondell), 
step-daughter of an _ innkeeper, 
Pierre (Robert who 


Barrat), 


proves to be a spy. 

Jimmy’s faithful valet, Hobson, 
proves to be the exceedingly tough 
top sergeant in charge of his 
former master. Hobson can’t for- 
get the old relationship, however. 

Colonel Harper and his daugh- 
ter locate Jimmy, but Mary is now 
interested in another man, and 
Jimmy is in love with Yvonne. And 
then comes Bernice, to play in 
a camp musical show. 

But that’s nothing to the trou- 
ble Jimmy gets into when, hiding 
from M. P.’s in Yvonne’s room, 
he innocently releases some ecar- 
rier pigeons which take messages 
to German spies. He is arrested, 
and well on his way to face a fir- 
ing squad when he escapes by don- 
ning a Major’s uniform, finds 
himself in charge of a small scout- 
ing party, and heads toward No 
Man’s Land. 

Single-handed, by making 
friends with the enemy instead of 
shooting them, he captures a Ger- 
man machine gun nest. 

But at the last moment, when 
he thinks he’s being led out for 
the shooting, he is- decorated, and 
kissed on both cheeks, by a French 
general. 5 

When the war ends Jimmy stays 
in France with his beloved Yvonne. 
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Harry Warren and Al Dubin 
witht 3 keree Bobby Connolly 


PRODUCTION INFORMATION 


born 


He was 
Brown on July 28, 1892, in Hol- 


Joseph Evan 


gate O., the 
seventh child 
in the family 
—He joined a 
circus when 9 
years old as a 
member of the 
aerial  aero- 
batie troupe 
billed as ‘‘ The 
Five Marvel- 
. ous Ashtons,’’ 
Mat No. 110—10¢ stay attraction 
of Ringling Bros.’ show — In 
1909 a broken leg put him out of 
the circus and he became a profes- 
sional baseball player — Went in- 
to burlesque, made good, was fea- 
tured in Broadway musical com- 
edies and in 1928 went to Holly- 
wood — His pictures are among 
the most successful, financially, 
of any made — Is married, has 
five children, a prize sealingham 
dog and a racing stable — Has 
learned almost every sport for mo- 
tion pictures — Does not diet, and 
is fond of fried chicken — Buys 
his clothes in New York — His 
favorite color is brown, but he 
sometimes wears checked suits — 
For premieres and first nights, he 
‘dresses up’’ in top hat and 
‘‘tails’’? — Chews gum, eats candy, 
drinks sodas — Likes to surprise 
people by turning backflips, walk- 
ing on his hands or turning hand- 
springs — Does not like to get up 
in the morning and dislikes tele- 


phone calls—Saves old razor blades 


— Is not in the least shy or back- 
ward — Knows his face is his 
fortune — Is five feet eight inches 
tall, weighs 150 pounds, has brown 
hair and blue eyes — His favorite 
book is the Bible — Likes to travel 
by air — His favorites on the 
screen are Bette Davis and Charlie 
Chaplin — Likes prize fights, hoe- 
key, football, horse races and base- 
ball — Particularly baseball — Is 
a self appointed scout and is al- 
ways looking for young players for 
the big leagues — Has traveled 
extensively but still gets sea sick 
—- Does not own a yacht but drives 
a Dusenberg motorear, a present 
from Mrs. Brown — Is an inveter- 
ate ‘‘first nighter’’ — Is now star 
of the Warner Bros. filmusieal 
“*Sons O’ Guns,’’ which opens at 
ThGmace sete ea Theatre on ........ 


Length of Film: 


Running Time: 


7288 Ft. 
79 Min. 


YRGRRE CE A ee 


Pr a ee 


PRAGRO Senso ein a 


erman: B04: oe 
German Spy. os..35... 2 ka. 


BEVERLY 
ROBERTS 


Beverly Roberts is a potential 
sereen star who believes in luck — 
She was broke, 
roofless and 
hungry in 
Paris, so she 
sang songs in 
a dancehall 
for ‘‘dough- 
nuts and cof- 
fee’’— Which 
led to an en- 

=> gagement for 
Mat No. 107—10e ‘*Sur los Toits 
de Paris’’ in 
New York — Which brought her 
to the attention of a Warner Bros. 
talent scout — She was born in 
New York, where her father was 
a chemical manufacturer — Now 
the entire family lives. in Califor- 
nia — She has ash blonde hair 
and brown eyes, is five feet four 
inches tall and weighs 115 pounds 
— Swims, fences, plays badminton 
and bicycle polo — Will come 
{o.sthe: =. 222s Theatre on 
with Joe E. Brown 
in ‘*Sons O’ Guns.’’ 


WINIFRED 
SHAW 
Her name is Winifred Lei Momi 


Shaw — She was born in San 
Francisco on ais 

February 25, 
1910 — Her 
nationality is 
English-Irish- 
Hawaiian — 
Her parents 
were enter- 
tainers — She 
has appeared 
as a singer in 
vaudeville, in 
night clubs 
and in Broadway musical comedies 
—— Does not play any musical in- 


Mat No. 108—10c 


strument — Prefers New York 
fashions — Doesn’t like to wear 
hats — Her pet economies are 


walking to save carefare Her pet 
extravagances are room service in 
hotels, shoes and perfumes — Ab- 
stains from butter and starches — 
Uses no beauty aids except soap — 
Is five feet six and one-half inches 
tall, weighs 110 pounds, has dark 
brown hair and dark brown eyes 
—Her only pet is a Ford car — 
Is now appearing with Joe E. 
Brown in Warner Bros.’ comedy 
with music ‘‘Sons O’ Guns’’ which 
is now. playing atthe <8. 2. 
Theatre. 
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Bree oe ee ae Beverly Roberts 
Oe eee ae Erie Blore 
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Craig Reynolds 


re tS Sete Joseph King 
i ae Robert Barrat 
. hse ees G. P. Huntley, Jr. 
ee Frank Mitchell 
Re OST Bie RE aes Bert Roach 
Se, Peay hh ae David Worth 


oe ae eee > Hans Joby 
ee es a CE, Michael Mark 
oe Se a eee Otto Fries 


(can ee Mischa Auer 


She was christened ‘‘Rose’’ 
when she was born in New York 
City in 1909— 
Her father 
and mother 
were troupers 
and a property 
trunk was her 
first cradle — 
At the age of 
four months 
she made her 
first stage ap- 
pearance — 
Has been on 
the sage ever since — She has 
played in repertory all over the 
globe, tank towns in China, split 
weeks in Australia, one night 
stands in Germany, and has cross- 
ed the continent of the United 
States 56 times while playing in 
vaudeville — Between times she 
has been a circus hand, a waitress, 
and, for 15 minutes, a clerk in a 
New York department store — Is 
now one of the outstanding film 
Stars in Hollywood — Never at- 
tends Hollywood parties but likes 
to dance — Prefers to buy her 
clothes in New York, but thinks 
Hollywood the ideal place in which 


Mat No. 109—10ce 


to live — Takes long hikes and is 
a champion swimmer — Is a good 


tennis player -- Goes to prize fights 
once a ‘week and likes football 


matches — Does not eare for golf 
— Doesn’t bother with beauty for- 
mulas — Believes in lots of baths 


— Likes to read and loves musie 
— Has never been in an airplane 
and doesn’t want to — Dislikes 
bridge, diets, mashers and jewelry 
— Hates to answer a telephone — 
Loves pop and cider — Is generous 
to a fault and is one of the most 
popular stars in Hollywood — Has 
one son, Norman Scott Barnes, 
born in 1984 — Owns a pair of 
dachshunds and a Persian cat — 
Likes to sail and hopes to own a 
yacht some day — Is five feet four 
inches tall, weighs 115 pounds has 
grey eyes and blonde hair — Is 
now playing with Joe E. Brown 
in the Warner Bros. musicomedy 
““Sons O’ Guns’’ which opens at 
Like Se es et oe HES ee ON = ares to ; 


Born in London, Eng., Erie Blore 
was educated in private schools in 
that city and 
at Finchley — 
He left the lat- 
ter institution 
to enter the 
World War, 
enlisting in 
the Royal Fly- 
ing Corps-— 
After the war 
he turned his 
attention to 
the stage, 


Mat No. 111—10c 
joining the Merry Makers Stock 


Company, touring Australia and 
other British colonies — Returned 
to London where he was engaged 
as an actor and writer by the 
Empire Theatre — Coming to 
America he played on Broadway in 
‘*Gay Divorcee’? — Then Holly- 
wood called him to play the same 
part in the screen version and he 
has remained there since — His 
current picture is with Joe E. 
Brown in the Warner Bros. com- 
edy ‘‘Sons O’ Guns’’ now show- 


ingeat the sco os. Theatre. 


leep, made. of transparent silkolene. 
Petoe is “S5e per Kunning foot. a 


ndy for aie marquee, on street fl d 
bby decoration. Four on a set as i llustrated— Pee 
specially priced at $1. 60. 


Made of sunfast weather- Comes i in sunfast, senanlions 
proof material. Prices are: pro material and comes 
a in two sizes: 9’ x 12’ — 


:) 2.50; and 9’ x 15’ — 


The vivid colors ied showmanship e 
bodied in displays produced by AME 


_ICAN DISPLAY warrant the careful 
consideration of | : 


dy 


sly 


. colored hy by hand, 3 


(Below) 
x 60 banner pictured in 
frame included in our rent- 
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| This game of skill is presented with the compliments of 


dle a 


PIN GAME 
Similar to the ‘pin the tail 
on the donkey’ game, these 
should prove popular with 
youngsters. Printed on 
8” x 10” heavy cardboard, 
prices, including imprint, 
are: 500 for $4... 
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ge West 39th Street New York Gy 


‘TIRE COVER 


Made of durable card- 
board with rubberoid slip 
cover, tire cover is in three 
colars yale 5 


2. ata 


Over 100, imprinting free. 


Order directly from: : 
CLUFF FABRICS PRODUC! 'S 
655 West 55th Street New York City 


Standees are hand-colored and easel 
backed. Attractively priced at 


PROMPT DELIVERY! 
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American Display Co., Inc. 
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